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Nast cartoon of Washington and Greeley 
was captioned, “History repeats itself. 
Both fond of chopping trees, and neither 
of them could tell a lie.” 





The Home, through its agents and 


‘Go West Greeley 


the old wood chopper 
of Chappaqua 


_ BE GREETED as “Uncle Horace” always 
pleased Greeley and indicated the public’s 
affection for the editor of the powerful New York 
Tribune. His peculiar garb and cherubic, whisker- 
ringed face made him the caricaturist’s favorite; 
his high voice won him the nickname Squeak; 
but it has been said that “no other man in his 
time exercised so great an influence.” Although 
he was responsible for advancing other men’s 
careers—notably he secured Lincoln’s nomina- 
tion for the presidency—the only political office 
he held was a brief term as Congressman. 


Born in Amherst, New Hampshire in 1811, 
Greeley started as apprentice printer when only 
fourteen and at twenty came to New York with 
his possessions tied in a handkerchief. His tat- 
tered clothes cost him many jobs but men who 
hired him found him an able printer and he 
soon had his own shop. In 1841 he founded the 
Tribune which under his editorship set a lofty 
standard. 


As a supporter of causes Greeley molded 
opinion and his reiterated advice to “go west” 
was often heeded yet in his own home he declared 
he had no voice “unless I fight for it and not 
even then.” The house in Chappaqua, New York, where he lived for 
twenty years was selected to please his wife, a complaining invalid 
devoted to spiritualism and health cures, but it failed to interest her. 
To Greeley, however, his property was a joy for here he could indulge 
his fondness for farming and for chopping wood. “The ax,” he used to 
say. “is my doctor and my delight.” 


In 1872 when Greeley ran against Grant for the presidency, he made 
a short speaking tour and was so violently attacked as a “beggar for 
office” that he said, “I hardly know whether I am running for the 
presidency or the penitentiary.” He was defeated and died a few weeks 
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brokers, is America’s leading 


insurance protector of American homes (Susurance Company 


and the homes of American industry. 


Home Office: 59 Maiden Lane, New York 8, N. Y. 
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A Million Dividend Checks 





The American Telephone and 
Telegraph Company will mail its 
quarterly dividend checks the fif- 
teenth of January to more than a 
million stockholders. 


These are the people who own the 
wires, cables, switchboards, buildings 
and equipment that make your Bell 
telephone service possible. They are 
people in all walks of life, in every 
part of the country, who have invested 
their savings in the telephone business. 

Since World War II the Bell 
System has spent more than six bil- 
lion dollars to improve and extend 


the service. There are nearly fifteen 
million more telephones than six years 
ago. You can talk to more people — 
in more places — more quickly. 

In these critical times, it is fortu- 
nate that the telephone industry could 
obtain the ‘money needed to improve 
and extend the communication system 
which is so important to the armed 
forces, -civil defense, office, factory 
and home. 

The cost of providing telephone 
service is much higher than it was six 
years ago. Everyone knows how much 


wages, materials and taxes have gone 


BELL TELEPHONE SYSTEM 


up. But telephone rates haven't kept 
up with these increases in cost. 


Your telephone company must 
charge enough for its service so that 
the rising cost of wages, taxes and 
materials can be met. 

The public agencies that control 
telephone rates have over the years 
recognized this need for a financially 
strong telephone company able to per- 
It is essential 
that the company attract the investors 
whose money is required to keep on 


form its service well. 


giving this country the best telephone 
service in the world. 
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There is no more convincing testimonial to the swift 
efficiency of Burroughs Microfilming than its immedi- 
ate and widespread acceptance in banks since its 
introduction in 1949. 


It means that hundreds of banks have installed 
modern Bell & Howell Recorders and Readers. It 
means that in less than three years these banks have 
appraised and approved Burroughs Microfilming as 


the fastest, most efficient and inexpensive way to 
handle, safeguard and store vital records. 


Most important, it means that you can equip your 
bank with the advantages of Burroughs Microfilm- 
ing, confident that it is the finest for your purposes. Let 
your Burroughs man show you the practical benefits 
of this precision equipment built by Bell & Howell, 
leader in the field of fine photography. Call him today. 


FAST SERVICE—ANYWHERE 
25 BURROUGHS PROCESSING CENTERS...FROM COAST TO COAST 


Houston 
Kansas City 
Los Angeles 
Memphis 
Miami 
Minneapolis 
New Orleans 
New York City 


Atlanta 
ston 
Buffalo 
Chicago 
Cincinnati 
Cleveland 
Dallas 
Denver 
Detroit 


Philadelphia 
Pittsburgh 
Portland, Oregon 
Seattle 

St. Louis 

San Antonio 

San Francisco 
Washington, D. C. 


Skilled mechanical service, on your premises from 583 Burroughs service centers. 
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High-speed Bell & Howell recorder. Three 
outhectlats ratios available. Photographs 
fronts and backs of documents side by side on 
16 mm. film, or at the flick of a switch, 
converts to 8 mm. photography of fronts only, 
up one side of the film and Sone the other. 
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Simple-to-use Bell & Howell reader. Projects 
clear images of original size or, in some 
cases, larger. Combines facsimile printer. 
Easily operated from a seated position. 





WHEREVER THERE’S BUSINESS THERE’S Burroughs 
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From Where We Sdt.... 


IN THE BANKS AND BANKER’S sec- 
tion of last month’s BANKERS 
MONTHLY appeared a short article 
describing a “Town Hall” meeting 
sponsored by the Commercial Bank 
& Trust Company of Parkersburg, 
West Virginia, under the active 
leadership of its president, William 
E. Mildren. It was the first of a 
projected series of such meetings. 

This bit of news is deserving of 
more than passing notice. Although 
the idea is as old as civilization it- 
self, and many banks and bankers 
have participated and continue to 
participate in similar endeavors, the 
need for a much broader and a 
greatly intensified application of 


the Town Hall technique is vast 
and urgent. For here, by common 
consent, is the best means yet de- 
vised for the development within 
the community of a well informed 
and effective public opinion. 


Interest, of course, is the prime 
requisite. There is obviously no 
lack of subjects in which public 
interest may be very safely taken 
for granted because of the vital 
way in which the life of everyone 
is affected by the present day trend 
of events. That interest, of course, 
can be readily stimulated by well 
considered publicity. It will be 
heightened in many instances, not 
only by a desire to be informed, 
but by a desire to be heard, as 
well, to say nothing of the curiosity 
each of us feels about the views 
and reactions of others. 


We’ve all observed the intense 
revival of interest which occurs 
when, following a lengthy dis- 
course on some subject, however 
fascinating it may have been, the 
question and answer period finally 
arrives. It is the clashing of thought 
with thought in an exchange of 
ideas that seems to strike the spark 
which really sets our minds in 
motion. 

These considerations point up the 
high desirability of broad public 
participation in these meetings, but 
there is still another which makes 
such participation a vital factor in 
the effectiveness of the public 
forum. It is said that much of the 
loose thinking to which we are a 
prey arises out of the lack of nec- 


A 


essity for clearly stating our 
thoughts. It is pretty hard to reduce 
half-thoughts to writing or to de- 
clare them in public, and the job 
of rounding out a half-thought by 
taking it on through to a definite 
conclusion is likely to prove much 
more difficult, hence far more con- 
structive and valid, than the hap- 
hazard job which preceded it. 


The subject discussed at the 
Parkersburg meeting was “What’s 
wrong with our schools?” The panel 
consisted of a member of the county 
board of education, the president of 
the P. T. A., the chairman of the 
Citizens’ Committee on Schools, and 
the editor of the local paper. After 
the panel speakers had expressed 
their views and questioned each 
other, the meeting was thrown 
open to questions from the audience. 


There can be no doubt that the 
people of Parkersburg emerged 
from the days of anticipation and 
preparation which preceded the 
meeting, the meeting itself, and the 
days of discussion which followed, 
far more competent to deal intelli- 
gently with local school problems 
than they had been previously. 


The article suggests that the sub- 
jects under consideration for dis- 
cussion at future meetings are local 
in scope, and it would appear that 
the “Town Hall” can serve most 
effectively in dealing with purely 
local problems. The great need of 
the moment, however, is that people 
at the grass roots everywhere 
realize and appreciate the signi- 
ficance of the world-shaking de- 
cisions which are being made at 
the national and_ international 
levels, and it is to be devoutly 
hoped that bankers everywhere will 
seek opportunities to initiate and 
promote or to collaborate with 
others in the initiation and promo- 
tion of meetings at which the vital 
topics of the day may be thoroughly 
discussed in give and take fashion. 

One such subject on which there 
is a lot of murky thinking that 
needs clearing up is that of price 
and wage controls, upon which we 
have previously commented at some 
length in these columns. Questions 
arising in any treatment of prices 
and wages are so intimately related 


to the welfare of everyone that it 
is most difficult to be entirely ob- 
jective in dealing with them. Sur- 
face thinking of the sort which 
merely holds that price ceilings 
work to the advantage of those 
who must buy the commodity af- 
fected, and which confuses money 
wages with the real thing, simply 
makes the job of the demagogue 
that much easier. We need des- 
perately to dig down through the 
layer on layer of misinformation 
and selfish short-range motivation 
to the few basic truths that reveal 
price controls and wage controls 
as completely uneconomic devices 
which operate only to defeat the 
very purposes for which they have 
been established. 

Another subject of national im- 
port which especially needs a 
thorough working over at the com- 
munity level is that of the Federal 
handout. There is much half-think- 
ing which, at the half-way point 
on the road to an intelligent con- 
clusion, makes it appear that funds 
received from the Great White 
Father represent just that quantity 
of recaptured Federal taxes. Going 
the other more difficult half of the 
way would, of course, reveal al- 
together unneeded and unwarrant- 
ed federal aid to local community 
projects, as economic waste of the 
first water, and a violation of 
principle of such dimensions as to 
foredoom our free economy to fail- 
ure in our time unless there is 
a reversal of the trend. 

That reversal will occur only 
when there is a return to a con- 
sideration of what is right and 
what is wrong as a matter of 
principle in the deliberations which 
shape our conclusions with refer- 
ence to these and the many other 
problems confronting us. The 
bankers of the country have it 
in their power to to take decisive 
action in that direction by getting 
under way a “Town Hall” project, 
or something like it, where there 
is none, and by throwing the full 
weight of their influence behind it 
where there is. 


Td 


Editor 
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On The Threshold of 1952 




































r- Unlike Janus, the Roman deity 
ch for whom the first month of the 
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SERVICE TO 
CORRESPONDENTS 


Analyses of investment 
portfolios 


Safekeeping 
of securities 


Around the clock 
mail pick-up 


Credit information 


Quick collection 
of items 


Participation in 
local loans with 
correspondent banks 


Dealers in State and 
Municipal Bonds 


Execution of 
security orders 


Full foreign services 


Many personal services 
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MANY BANKERS SAY 
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Over the years more and more bankers are expressing 
their appreciation of Chase correspondent service. 


They frequently refer to it as the Chase way—a 
combination of broad experience, extensive facilities 
and that extra effort and thoughtfulness that mean 

a worthwhile contribution to local banking service. 


That is why many bankers are saying 


I like to do business with Chase.” 


THE CHASE NATIONAL BANK 
OF THE CITY OF NEW YORK 


Member Federal Deposit Insurance Corporation 
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The day's work is easily and positively proved by comparing the two complete journal sheets. 


Sight Paying With Dual Plan Safety 


Machine or Journal Paying combines the advantages of Sight 
Paying and Dual Posting and adds a few of its own. 


By DUNLAP VANICE, JR. 


Cashier, Plaza Bank of Commerce, Kansas City, Mo. 


S THE SYSTEM OF POSTING now be- 
| ing used in your bank adequate? 

Does your present posting plan 
readily adapt itself to the changing 
demands placed on the bookkeeping 
department? 

These are questions which de- 
mand an honest answer from bank 
operating men. The increased ac- 
tivity arising both by reason of the 
large numbers of new accounts ap- 
pearing on our books and the vastly 
enlarged number of transactions per 
account has laid an increasingly 


heavy burden on bookkeeping per- 
sonnel and equipment. The advent 
of the five-day work week and the 
generally prevailing manpower 
shortage have served to make an 
already acute situation considerably 
worse. 

In view of all this, it has become 
more important than ever to ex- 
pedite the training of inexperienced 
bookkeepers, and to take all pos- 
sible precautions against costly and 
embarrassing errors. A logical first 
step in that direction is to examine 
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closely present posting procedures 
and to consider ways and means 
of improving the over-all efficiency 
of the bookkeeping department. 

The two methods of posting cus- 
tomers’ accounts most widely used 
by banks are the dual plan and the 
visual or sight paying plan. Most 
bank operating men are familiar 
with the basic advantages of both 
of these plans, having at one time 
or another given serious considera- 
tion to a change from one to the 
other. However, there is a third 
plan which has been successfully 
employed by relatively few banks 
for a number of years—the machine 
or journal paying plan. We feel it 
has many points of superiority over 
either of the two previously men- 
tioned, and that if it were better 
understood, it would be more gen- 
erally used. 

We adopted the journal paying 





ee 


plan in 1941 and did so for two 
basie reasons: 


1. It carried with it all of the 
protective safeguards, both in post- 
ing and proving, which are gen- 
erally accredited to the dual posting 
plan. 

2. It enabled us to realize many 
of the savings attributed to the 
visual paying plan, viz: saving in 
stationery costs, elimination of 
storage space, etc. 

One of the outstanding advan- 
tages of the machine paying plan 
is its flexibllity. Notwithstanding 
the fact that our volume in point 
of deposits, number of accounts and 
activity has increased many times 
since we adopted the plan, our 
bookkeeping department has been 
able to absorb this increase with a 
minimum of difficulty and added 
expense. 

The mechanics of the plan are 
basically simple. It really com- 
bines the most desirable features 
of the dual posting and visual pay- 
ing plans previously mentioned 
since it provides the proving safe- 
guards of the former at the same 
time that it eliminates the necessity 
for a second ledger. The first post- 
ing is an actual machine posting 
on a plain journal roll. This cor- 
responds in a general way to the 
posting of the ledger under the dual 
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DUNLAP VANICE, JR. 


plan, or sight paying under the 
visual plan. 

The journal paying bookkeeper 
first inserts a journal sheet (without 
carbon) in the machine. She lo- 
cates the first account affected by 
that day’s transactions and enters 
the old balance, checks and deposits 
in the regular way. The statement 
is neither removed from the tray 
nor offset for later proving or list- 
ing purposes. Neither is it neces- 
sary to insert and align the sheet 
preparatory to posting, nor to re- 
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move and return it to the tray—all 
time-consuming details. Since there 
is no form to handle, the bookkeeper 
is free to locate the next account 
affected while the machine is au- 
tomatically computing the new 
balance. 


The statement posting procedure 
is identical to that employed with 
any other method of paying. A 
second journal record is obtained by 
the use of a roll of carbonized 
journal paper giving the operator 
two identical journal records, in- 
cluding, of course, totals of checks, 
deposits and new balances. These 
totals are then compared, and er- 
rors in any of the three columns can 
be easily located by making a line- 
by-line comparison of the “new 
balances” column only. In short, 
this method has given us, for prov- 
ing purposes, exactly the parallel 
run journal record we would have 
obtained under a dual posting sys- 
tem. 

Whenever an error is found, a full 
description of any change, includ- 
ing the account name, the correct 
amount of the item and the cor- 
rect new balance, is entered oppo- 
site the correction. The description 
greatly aids in the rechecking of 
corrections, should the statement 
trial balance fail to agree with the 
control figures. 
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The carbon journal produced while posting and the one made in the course of the machine paying operation supply all 
the proof factors which could be obtained by posting two sets of ledgers. 
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Typical of the Spanish architecture which characterizes Kansas City's Country Club Plaza is that found in this structure which houses 
the Plaza Bank of Commerce. The Plaza covers a bowl-like 40 acres of ground with 25 separate buildings, parking areas and a net- 
work of wide, well-paved streets and tree shaded promenades. Located five miles south of downtown Kansas City, its offices and 


shops house 250 tenants with 3,500 employees. Parking facilities in the Plaza will accommodate 3,000 cars. 


It serves an adjacent 


drive-in trade of more than 100,000 persons and an estimated walk-in trade of 15,000 from nearby apartments. 


The checks are microfilmed daily, 
giving the bank a picture of the 
front and back of all “on us” items. 
This record, of course, is far superior 
to any that it was possible to obtain 
under the dual or any other system 
before microfilming was introduced. 
It has proved, moreover, to be in- 
valuable to the customer in the case 
of disputed payments involving lost 
or misplaced vouchers and has 
served to eliminate any possibility 
of dispute between the bank and 
the customer regarding any detail 
of the check. 


At the close of each month, the 
statements are proved against the 
control figures. They are then mi- 
crofilmed alphabetically and handed 
or mailed to the customer. 


The journal paying plan appears 
at first glance to be nothing more 
than the dual posting plan minus 
the ledger posting. Although this 
is a correct conclusion, it is not a 
fair evaluation of its merits. For 
purposes of really analyzing its ad- 
vantages, we’ll compare it, step by 
step, with the dual posting plan: 


1. The elimination of the ledger 


January, 1952 


has resulted in a tremendous saving 
of storage space. During the eleven 
years we have used the plan, the 
resources of the bank have tripled, 
and our space requirements would 
ordinarily have increased accord- 
ingly. Microfilming, however, has 
relieved us of the necessity for 
storing countless filled and closed 
out ledger sheets, since the number 
which would normally be housed in 
a three-drawer file cabinet can be 
recorded on one 100-ft. roll of film. 


2. The elimination of the ledger 
posting tray has allowed us to han- 
dle our greatly increased number 
of accounts without increasing the 
amount of work space or vault space 
in our bookkeeping department. If 
we had continued the use of both 
ledgers, our bookkeeping depart- 
ment would have outgrown its pres- 
ent quarters some years ago. 


3. The elimination of the ledger 
has resulted in a substantial reduc- 
tion in operating costs. We have 
dispensed with the ledger tray, the 
alphabetical dividers and the stand. 
It is no longer necessary to bind 
the old ledgers at the end of each 


fiscal year, preparatory to storing 
them permanently. Ledger stock, 
itself, is expensive, while the cost 
of microfilming is less than 1/20 of 
a cent per statement. 

4. The journal paying plan has 
actually increased the posting speed 
of our bookkeepers. With no sheets 
to remove, insert, align and return 
to the ledger in the course of the 
journal posting operation, increased 
speed is sure to result since form 
handling is the most time-consum- 
ing factor in machine posting. 
Journal paying has enabled us to 
handle an appreciable increase in 
the number of accounts serviced 
with a relatively small increase in 
bookkeepiing department personnel. 


Facilitates Training 


5. The journal paying plan lends 
itself to the training of new per- 
sonnel more readily than any of 
the other plans now in use. A new 
bookkeeper is trained to operate 
the machine during the journalizing 
run under actual posting conditions. 
Since there is no form to handle, the 
new operator can concentrate on 
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machine operation and on familiar- 
ization with account signatures. To 
master the next step, statement 
posting, requires only that the book- 
keeper become proficient in the 
handling of the statement forms 
since the rest of the operation is 
already well in hand. This gradual 
training program allows inexperi- 
enced help to become productive in 
a much shorter time, as the training 
is one of logical sequence. 

6. The journal paying plan en- 
ables the inexperienced operator to 
make corrections of errors occurring 
in posting with a minimum expen- 
diture of time. Corrections can be 
made on the journal in the manner 
previously described, while errors 
occurring in the posting of a ledger 
sheet can only be corrected by re- 
running the entry on the machine. 
Since it is occasionally found to be 
desirable to rerun an entire sheet, 
some small saving in stationery 
costs also results. 


Differs From Visual Paying Plan 


Thus, it will be noted that our 
use of the journal paying plan has 
resulted in a considerable saving of 
storage space, operating floor space 
and a general reduction in depart- 
mental operating costs. It has also 
resulted in increased posting speed 
and facilitated the training of new 
bookkeeping personnel. Since many 
of these advantages are generally 
attributed to the visual paying plan, 
one might reasonably conclude that 
the two are much the same. There 
are, however, many real differences 
which will be pointed out in the 
paragraphs which follow: 

1. The journal paying plan guar- 
antees a greater degree of accuracy 
than visual paying as all new bal- 
ances are machine calculated. The 
advantages of machine over mental 
calculations, both in point of ac- 
curacy and speed, are altogether 
obvious, particularly where a num- 
ber of checks or deposits are to be 
posted to the same account. The 
latter situation is taken in stride 
by the journal paying operator. The 
visual payer, however, is all too 
likely to risk costly and embarrass- 
ing errors by relying on mental cal- 
culations rather than go to the 
trouble of making an adding ma- 
chine list of multiple items. 


2. Journal paying provides a 
printed record of overdrafts on first 
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payment, whereas a visual first pay- 
ment goes unrecorded. The advan- 
tages of a machine calculated and 
recorded overdraft as against one 
of uncertain amount recorded only 
in the course of a mental calculation 
are obvious. Moreover, when the 
account is overpaid, the machine 
refuses to record the balance auto- 
matically, giving the operator fur- 
ther warning that the account is 


overdrawn. There is no opportunity 


to overlook a machine recorded 
overdraft. 


3. The journal paying plan af- 
fords a more rapid and accurate 
daily proving operaton. A line-for- 
line comparison of the new balance 
columns of the two journal sheets 
will normally serve to locate the 
account in which an error has oc- 
curred, and it takes only another 
moment to check the adjacent check, 
deposit or balance pick-up columns 
for the specific error. Thus, the 
common proving column (the new 
balance column) makes it possible, 
for all practical purposes, to prove 
a journal in a single comparison. 
Since there is no second new bal- 
ance column with which to compare 
the one such column resulting from 
a visual paying operation, any or 
all of the three columns mentioned 
might have to be checked for any 
error that might occur. 


4. The journal paying plan af- 
fords a more accurate daily proof 
for still another reason. Counter 
errors in pre-listing old balances, 
or in switching items between ac- 
counts, will ordinarily go undetected 
where visual paying is used. As a 
partial safeguard against errors in 


“C'mon outta there, Dillwig, you low-down 
hoss-thievin’ varmint—”’ 


this category, it is a common prac- 
tice in visual paying banks to have 
someone other than the bookkeeper 
posting the statements, check all 
deposits against the statement. On 
the other hand, the line-for-line 
comparison made possible by the 
journal paying system’s two jour- 
nals will promptly disclose any 
switch of the kind described. More- 
over, journal paying localizes er- 
rors to the day on which they 
occurred, whereas banks using the 
visual paying plan can localize er- 
rors only to the period intervening 
between trial balances. 


5. Inexperienced personnel can 
be much more readily absorbed by 
journal paying banks than by those 
which are visual paying. Relatively 
untrained bookkeepers can do a fair 
job of journal paying while their 
training is in progress. The counter 
posting of the statement is, of neces- 
sity, done by an experienced opera- 
tor, and the journal resulting from 
that operation will enable the in- 
experienced journal payer to make 
a complete check of her work and 
correct any errors which may have 
occurred. Since errors are so much 
more readily detected and localized 
under the journal paying plan, it 
follows that the penalty for in- 
accuracies is correspondingly less 
severe. As one bank operating man 
remarked, “Sight paying demands 
bookkeepers, not machine operators, 
and bookkeepers are scarce today.” 


6. Since journal paying produces 
totals of deposits and checks as a 
by-product of the actual account 
posting, these totals can be used to 
prove that all items charged to it 
have been received by the book- 
keeping department. These totals 
can be obtained under the visual 
paying plan only by running a sep- 
arate list of all checks and deposits. 

To summarize, journal paying, al- 
though it bears some resemblance 
to both visual paying and dual post- 
ing, is really a separate and distinct 
operating procedure. It contains 
the most desirable features of each 
of the other plans and eliminates 
their faults. We adopted it eleven 
years ago because we found in it 
both the protection afforded by dual 
posting and the economies effected 
by visual paying. Our experience 
during the intervening period has 
served to convince us that our con- 
clusions were well-founded. 
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HESE questions and many, 

many more are asked of us 
almost daily in our relationships 
with correspondent banks. 
Should you feel that our back- 
ground of experience can be 
helpful we will be glad to work 


Do you have 


a Banking Problem ? 


How can we 
help this 
customer enter 

the export market? 


Should we buy municipal bonds? 


How do we 9° about 


making q V-Loan2 





with you on any banking prob- 
lem you may have. 

Sometimes this can best be 
done byletter, telephone, or wire. 
Or perhapsa personal visit maybe 
better—either here at our bank 
or by one of us calling on you. 


We will welcome an opportunity to work 


with you in whatever way will best fit your needs, 


Continental Illinois National Bank 


and Trust Company of Chicago 


LaSalle, Jackson, Clark and Quincy Streets 
LOCK BOX H, CHICAGO 90, ILLINOIS 


Member Federal Deposit Insurance Corporation 
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These banks in Torrington, Conn., and Providence, R. |., respectively, provide clean winter sidewalks around the clock. 


Snow Melting Systems Build Good Will 


Subsurface heating of bank sidewalks and drive-in areas pays 
dividends in better customer relations and lower expenditures for 
interior maintenance; automatic controls give 24-hour protection. 


By OSCAR SHEFLER 


servatism in matters financial 

and political, bankers are com- 
ing to be regarded as howling revo- 
lutionaries in another field. When 
it comes to providing the latest im- 
provements for patrons, the banker 
displays a willingness to try the 
novel that is truly astounding. 

An example has been the devel- 
opment of drive-in facilities: There 
is hardly a major city in the United 
States where a depositor cannot 
complete his transaction from be- 
hind a steering wheel. Similarly, 
people are coming to expect that 
their bank building will embody 
the latest advances in heating, 
lighting and ventilation. 

One of the newer developments 
is in the field of snow melting. By 
means of a snow melting system 
installed under the sidewalk, it is 


| N SPITE of a reputation for con- 
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possible to get rid of snow-as fast as 
it falls merely by turning on a 
switch. And thanks to modern 
automatic controls, it isn’t always 
necessary to turn on the switch. 

What is a snow melting system? 
The answer is simple. It is a system 
of pipes embedded in the concrete 
of a sidewalk, with hot water cir- 
culated through the pipes to raise 
the temperature of the sidewalk 
so that it will melt snow and pre- 
vent the formation of ice. 


Experience in Pittsburgh 


How well does snow melting 
work? For the answer to that ques- 
tion, we can turn to the experience 
of a satisfied user—C. L. McCune, 
president of Pittsburgh’s Union 
National Bank. 

In the fall of 1949, Mr. McCune’s 
bank had installed in its sidewalk 
a system of wrought iron pipes. 
Water heated by steam in an ex- 
changer was the heating medium. 


A year later—in November of 
1950—Pittsburgh was hit by a 31.3- 
inch snowstorm, the worst in its 
history. The great industrial city 
was practically immobilized. Vehic- 
ular movement came to a skidding 
stop. Factories shut down. Schools 
closed. Street cars and _ buses 
stalled, and were abandoned where 
they stood. A major taxicab com- 
pany was unable to render even 
emergency service. More than 300,- 
000 workers were idle. 

In light of this background, Bank 
President McCune could well af- 
ford to point the way out for a 
good many other businessmen. 
Said he: 

“The time will come when it 
will be unthinkable for a modern 
city to be as crippled by a heavy 
snow as Pittsburgh was by the 
November 24th storm.” 

And he went on to point out 
another practical aspect: 

“The money we have saved on 
manual removal, the freedom from 
liability, the complete accessibility 
to our building at all times—all 
have made this installation well 
worth its cost in its second winter 
of operation.” 

Like Mr. McCune, many bankers 
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Spiteaily. NOE 


Wherever your customers go—across the 
state or around the globe— you can always 
be sure they will feel safe and at home with 
American Express Travelers Cheques. For 
these Travelers Cheques are constant re- 
minders of your bank’s service at its best! 
The Most Honored Cheques 
in the World 
Through more than 60 years of service to 
the public, backed by vigorous promotion 
and national advertising, American Express 
Travelers Cheques have always been the 
best-known cheques by far . . . instantly 
recognized and accepted in a million places 
in this country and all over the world. 








PTED... 






Spendable anywhere, anytime, they're 
100% safe, easiest to cash! 


Exclusive Plus Services 


Think of the extra services available only 
through American Express! Every one of 
more than 200 offices in the United States 
and abroad becomes a “service station” for 
your customers — providing willing assist- 
ance for any travel problem. In case of loss 
or theft, when speed counts most, a quick 
refund or financial help is given with the 
same degree of courtesy your customers 
find at your bank. Doesn’t all this add up 
to greater customer satisfaction? 


AMERICAN EAPRESS | 


TRAVELERS CHEQUES 





THE MOST WIDELY ACCEPTED CHEQUES IN THE WORLD! AXA 
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servatism in matters financial 

and political, bankers are com- 
ing to be regarded as howling revo- 
lutionaries in another field. When 
it comes to providing the latest im- 
provements for patrons, the banker 
displays a willingness to try the 
novel that is truly astounding. 

An example has been the devel- 
opment of drive-in facilities: There 
is hardly a major city in the United 
States where a depositor cannot 
complete his transaction from be- 
hind a steering wheel. Similarly, 
people are coming to expect that 
their bank building will embody 
the latest advances in heating, 
lighting and ventilation. 

One of the newer developments 
is in the field of snow melting. By 
means of a snow melting system 
installed under the sidewalk, it is 
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possible to get rid of snow-as fast as 
it falls merely by turning on a 
switch. And thanks to modern 
automatic controls, it isn’t always 
necessary to turn on the switch. 


What is a snow melting system? 
The answer is simple. It is a systern 
of pipes embedded in the concrete 
of a sidewalk, with hot water cir- 
culated through the pipes to raise 
the temperature of the sidewalk 
so that it will melt snow and pre- 
vent the formation of ice. 


Experience in Pittsburgh 


How well does snow melting 
work? For the answer to that ques- 
tion, we can turn to the experience 
of a satisfied user—C. L. McCune, 
president of Pittsburgh’s Union 
National Bank. 

In the fall of 1949, Mr. McCune’s 
bank had installed in its sidewalk 
a system of wrought iron pipes. 
Water heated by steam in an ex- 
changer was the heating medium. 


A year later—in November of 
1950—Pittsburgh was hit by a 31.3- 
inch snowstorm, the worst in its 
history. The great industrial city 
was practically immobilized. Vehic- 
ular movement came to a skidding 
stop. Factories shut down. Schools 
closed. Street cars and_ buses 
stalled, and were abandoned where 
they stood. A major taxicab com- 
pany was unable to render even 
emergency service. More than 300,- 
000 workers were idle. 

In light of this background, Bank 
President McCune could well af- 
ford to point the way out for a 
good many other businessmen. 
Said he: 

“The time will come when it 
will be unthinkable for a modern 
city to be as crippled by a heavy 
snow as Pittsburgh was by the 
November 24th storm.” 

And he went on to point out 
another practical aspect: 

“The money we have saved on 
manual removal, the freedom from 
liability, the complete accessibility 
to our building at all times—all 
have made this installation well 
worth its cost in its second winter 
of operation.” 

Like Mr. McCune, many bankers 
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Wherever your customers go—across the 
state or around the globe— you can always 
be sure they will feel safe and at home with 
American Express Travelers Cheques. For 
these Travelers Cheques are constant re- 
minders of your bank’s service at its best! 
The Most Honored Cheques 
in the World 
Through more than 60 years of service to 
the public, backed by vigorous promotion 
and national advertising, American Express 
Travelers Cheques have always been the 
best-known cheques by far . . . instantly 
recognized and accepted in a million places 
in this country and all over the world. 


Spitoaily. NCE 


AMERICAN EXPRESS , ** 
TRAVELERS CHEQUES 


THE MOST WIDELY ACCEPTED CHEQUES IN THE WORLD! 
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Spendable anywhere, anytime, they're 
100% safe, easiest to cash! 


Exclusive Plus Services 


Think of the extra services available only 
through American Express! Every one of 
more than 200 offices in the United States 
and abroad becomes a “service station” for 
your customers — providing willing assist- 
ance for any travel problem. In case of loss 
or theft, when speed counts most, a quick 
refund or financial help is given with the 
same degree of courtesy your customers 
find at your bank. Doesn't all this add up 
to greater customer satisfaction? 
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and other businessmen in the snow 
belt have become convinced that it 
is cheaper to install and operate 
a snow melting system than to be 
without one. They point to these 
factors: 


1. In new buildings, where it 
is necessary to put in a new 
sidewalk, the cost of a snow 
melting system is an insig~ 
nificant part of the total 
cost 


. Operating costs of snow 
melting are usually well be- 
low the cost of hand shovel- 
ing. For example, one New 
York department store es- 
timated its cost for remov- 
ing 26 inches of snow from 
6,000 square feet of sidewalk 
at less than $18. 


. Snow melting keeps down 
interior cleaning costs. The 
man with the mop is less 
frequently seen, as heated 
sidewalks provide a walking 
surface that is not only ice 
and snow-free, but dry. 
(Amateur psychologists 
might ponder the reactions 
of people walking in snow 
who stamp their shoes dry 
at the first clear space they 
reach.) 


. Automatic controls make it 
possible to operate the sys- 
tems when no one is around 
to attend to them. This has 
its advantages when sud- 
den falls come, at night, on 
holidays, or on weekends. 
Practical experience shows 
that under most conditions 
snow melting systems will 
melt the flakes as fast as 
they fall. 


Hazards Eliminated 


One of the observable phenom- 
ena of snow melting installation is 
its contagiousness. Case histories 
show example after example where 
the lead of one bank in obtaining 
such an installation is followed by 
others. Take the city of Providence, 
R. I., for instance. Just after the 
end of World War II, construction 
began on the six-story People’s 
Savings Bank. Heating engineers 
decided to install a system of 
wrought iron pipes in the side- 
walk to provide automatic snow 
melting. Adding novelty to novelty, 
they provided snow melting lines 
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The Union National Bank of Pittsburgh found “freedom from liability and complete ac- 
cessibility to our building at all times" ample repayment for money spent on snow melting. 


in the marquee and on the roof. 
These novelties had practical ad- 
vantages, of course: first, the struc- 
tural strain caused by the weight 
of a heavy fall of snow was elim- 
inated; second, the hazard of snow 
or ice falling on passersby was done 
away with. 

In the construction of the mar- 
quee, the pipes were embedded in 
a six-inch concrete slab that was 
topped by roofing and plastered 
underneath with California stucco. 

A scant half block away, in the 
midst of Providence’s business dis- 
trict, lies another snow melting in- 
stallation: This is that of the Phen- 
ix National Bank, which occupies 
the busy corner of Exchange and 
Westminster Streets. 


Still another Providence instal- 
lation is that at the Elmwood Ave- 
nue branch of the Providence 
Institution for Savings. A new 
wrinkle here is the- inclusion of 
snow melting coils in outside steps, 
as well as in the pavement. Actually, 
what the bank’s officials did was to 
carry a good idea to its logical con- 
clusion. The interior of this modern 
building is provided with pipe coils 


laid in the floor for radiant heating. 
Why not, it was argued, extend 
the idea to the exterior? They did, 
and struck off the cost of snow 
shovels and other removal equip- 
ment. 


One of the latest of these in- 
stallations is the one recently com- 
pleted for Brooks Bank and Trust 
Company, Torrington, Conn. It was 
finished just in time to be tested by 
a late three-inch snowfall coming 
in March of this year. 


Often, snow melting is included 
as part of a rebuilding or moderni- 
zation program. This was the case 
for Kiski Valley National Bank of 
Vandergrift, Pa., which installed 
concealed heating coils in curves 
congruent to the long, graceful 
curve of its front sidewalk. 


Intangibles Are Important 


There is no simple way to meas- 
ure the value of an under-the- 
pavement snow melting system. In 
simple dollars-and-cents reckon- 
ing, it can be shown that the sav- 
ings over ordinary manual or 
chemical means of snow removal 
will pay for the concealed pipe 


BANKERS MONTHLY 





If you had gone traveling in Egypt 
beck in 2000 B.C. you'd have 
carried bread for money. Bread 
was the medium of exchange, and 
“4 for centuries services rendered 
and goods bought were paid for 
in “breads.” But today, whether 
you go to Egypt or East St. Louis, 
you're smart to oarry First Na- 
tional Bank of Chieago Travelers 
Checks — acceptable wherever 
travelers go. The only identifica- 
tion required is vour signature. 


First National Bank of Chicago 
Travelers Checks 


For more than forty years First 
National Bank of Chicago Trav- 
elers Checks have been recognized 
and accepted all over the world. 
They're as convenient as cash. 


Inquire at your bank for First 

i Bank of Chicago Trav- 
elers Checks. Protect your travel 
cash —always carry them. Prompt 
refund if lost or stolen. 


OR VACATION TRAVEL 


ATCH for these interesting, hard -selling ads in 

current issues of HOLIDAY and NATIONAL 
GEOGRAPHIC magazines. This is just part of our 
growing campaign to increase the sale of First National 
Bank of Chicago Travelers Checks! 

Here are two, big, important reasons why you'll find it 
advantageous to sell these checks which have had 
world-wide acceptance for 40 years: 

1) Your bank name is printed on every check free of 


First National Bank of 
Chicago Travelers Checks are... 


Advertised 
Nationally! 


charge. No other travelers check gives you this oppor- 


tunity to promote publicity on every transaction. 
2) You keep the entire sales commission—and the 
checks cost you nothing. 

Helping you publicize your bank name through our 
Travelers Checks is just one of the many services 
offered you by The First National Bank of Chicago. 
Why not join the family of correspondent banks served 
by the First? Write for information. 


The First National Bank of Chicago 


Your bank name is 
imprinted here when 
you sell First National 
Bank of Chicago 
Travelers Checks 
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system in a comparatively short 
period of time. Some of the in- 
tangibles, though, lie in the good 
will created, as opposed to the ill 
will aroused by snow piled thick 
on a sidewalk, or by crews of men 
with shovels or chemicals trying to 
do their job against the moving 
current of pedestrian traffic. 

One bank faced with such a 
problem was The Omaha National 
Bank of Omaha, Neb. Holding 
a corner location, with two busy 
sidewalks having a total area of 
5,200 square feet, in a city where the 
temperature has been known to 
drop to 42 degrees below zero and 
sudden snowstorms are only too 
frequent, bank officials finally de- 
cided that conventional means of 
snow removal were obsolete. Sev- 
eral years ago, they had a snow 
melting system installed below the 
surface of their two pavements. 

The details of this installation are 
fairly typical, and so may be in- 
teresting as indicating what is in- 
volved. Because the sidewalk was to 
be laid in 30-foot sections, the 
wrought iron pipe was fabricated 
in grids 20 by 30 feet in area, with 
2-inch diameter pipe being used 
for headers and l-inch diameter 
pipe used to carry the heating solu- 
tion. The solution is a combination 
of water and anti-freeze, heated to 
a temperature of 165°F. Design 
specifications called for the sys- 
tem to remove snow at the rate of 
an inch an hour at a temperature 
of 26° F. That is, snow falling 
steadily at that rate and tempera- 
ture would melt on contact, and 
would have no chance to pile up. 
Most snow melting systems, inci- 
dentally, are designed so that they 
can keep up with maximum snow- 
falls expected for the area where 
they are installed. 


Useful for Drive-ins 


The history of subsurface snow 
melting systems is a fairly recent 
one, and its potentialities are only 
beginning to be realized. Already, it 
has been applied to stretches of 
highway, loading ramps, parking 
areas, driveways, walkways, gaso- 
line service stations and airport 
taxiing areas. One potential use, in 
addition to that for sidewalks and 
steps, which bankers should con- 
sider is that for their drive-in 
facilities. It is possible to design 
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“| have it here somewhere—all made out and 
ready to go.” 


an installation simple enough to 
provide merely a set of dry tracks, 
or efficient enough to clear a normal 
driving area. 

How does snow melting work? 
A. M. Byers Company of Pitts- 
burgh, Pa., America’s largest 
wrought iron manufacturer, has 
for years maintained voluminous 
files of case histories on the sub- 
ject. In addition, they have con- 
ducted an active program of re- 
search and investigation. Their 
findings are reported in a recently 
issued 36-page bulletin, Byers 
Wrought Iron Pipe for Snow Melt- 
ing Systems.* Listing actual in- 
stallations, and describing them by 
means of text and photographs, 
the bulletin answers most of the 
questions the layman or technician 
might want to ask about radiant 
heating. It points out, for example, 
that the material used for piping 
must have high resistance to cor- 
rosion, since it is buried beyond 
access and replacement would in- 
volve costly repairs. 

Flow- patterns may be sinuous 
coil, grid or a combination of these 
two. Each has its special uses, dic- 
tated by conditions under which 
they are to be used. Other than 
the controls and the piping, snow 
melting systems need a device to 
heat the liquid and a device to keep 
it in circulation. Usually a circulat- 
ing pump is employed instead of 
the so-called “thermal syphon” 
which does not work satisfactorily 


under all conditions. 


*Available free upon written request to En- 
gineering Service Department, A. M. Byers 
Company, Pittsburgh, Pa. 


Cost Study Available 


To heat the solution, any of a 
number of conventional installa- 
tions may be used. Where steam is 
the source of heat, it is considered 
advisable to use a heat exchanger. 
This eliminates the need for drain- 
ing the system from supply to re- 
turn which would exist if steam 
were pumped directly into the 
pipes. 

Installation costs of snow melt- 
ing systems vary somewhat, one 
factor being the experience of the 
fabricator or contractor. A study of 
installations made in the period 
1947 to 1949, inclusive, shows costs 
ranging from $1.00 to $1.80 per 
square foot for the average drive- 
way or loading zone. Larger areas 
have been equipped at a cost of 
only 75 cents per square foot of area 
to be cleared. These are median 
costs; extreme examples range from 
only 40 cents a square foot in an 
extensive but simple system in- 
stalled by company employees to 
more than $3.00 per square foot for 


complicated systems in irregular 
areas. 


Operating costs are determined 
by such factors as the type of fuel 
used, heater efficiency and design 
rate of melting. The lowest cost re- 
ported by the 1947-1949 study was 
5 to 7 cents per 1,000 square feet 
per inch of snow melted. Average 
cost is considered to be that ob- 
tained on the basis of metered 
steam purchases from a central 
heating station. This usually runs 
about 11.5 cents per 1,000 square 
feet per inch of snow melted. 


A few short years ago, there were 
only a half-dozen snow melting 
systems in the country. Today, 
every metropolis in the snow belt 
boasts scores of them. To the 
harassed business man, to anyone 
who has to keep vehicles or peo- 
ple moving under conditions of 
snow or ice, underground snow 
melting is the easy, economical way 
out. 


Organization is the art of getting 
men to respond like thoroughbreds. 
When you call on a thoroughbred, 
he gives you all the speed, heart 
and sinew in him. When you call 
on a jackass, he kicks. (Sign hang- 
ing in the dressing room of the St. 


Louis Cardinals.) —The 
Purchaser 


Chicago 
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“This is your 


Ever STOP AND TAKE A GOOD look at the Mosler 
Vault Doors that guard the currency, notes, records 
and safe deposit boxes at most banks? 


First thing that makes you draw your breath 
quickly is the thickness of that mdssive door, its 
tremendous weight. 

And you marvel, even more, as your banker shows 
you how these tons of special metal have been ma- 
chined to the precision of a fine watch . . . how the 
door closes with the touch of a finger . . . how the 
many massive bolts lock to turn it into an impregnable 
fortress . . . how it can be opened only when the time 
locks say so. Adds up to quite an “ounce of pre- 
vention,” doesn’t it? 

And you'll find still more reassuring surprises 
inside the vault. The new section of Mosler Safe 
Deposit Boxes, for instance, equipped with locks 


bank's idea of ‘an ounce 


capable of over 800,000 key changes—your assurance 
that yours is the only key that will open your box. 


It’s not surprising, is it, that more banks rely on 
Mosler protective equipment than any other kind in 
the world? Actually, 80% of the leading banks to- 
gether with the great majority of Federal Reserve 
Banks rely on Mosler equipment. The Fort Knox Gold 
Storage Vaults and equipment were also built by 
Mosler. 


No modern Mosler bank vault has ever failed to 
give complete fire and burglary protection . . . even 
those which were exposed to the intense heat and 
impact of the atomic bomb at Hiroshima. 


Incidentally, if you are a businessman, your 
banker is a good man to talk to about the best pro- 
tective equipment to get for your own vital records. 


of prevention’” 


OV A MILLION AND A HALF MoSLER Sarz DEPosIT BoxES have been 
installed by banks throughout the world within the last five years. 


Your banker is proud of the vault that protects 
your valuables. Ask him to show it fo you. 


Te Mosler Safe @” 


320 Fitth Avenve, New York 1,6. Y. 


MOSLER DRIVE-IN WINDOWS are 
eay | ern by an increasing num- 
ber of banks for the convenience of 
their customers. Saves time and 


trouble in parking. 


THE NEW MOSLER-DUPLEX SNORKEL is being adopted 
by many banks in congested areas where a drive-in 
window installation is impractical. Provides convenient 
drive-up curb service. Solves parking and traffic prob- 
lems, saves time. 


World's largest builders of safes and bank vaults 


Mosler feels that this advertisement, which appeared, last month, in The 
Saturday Evening Post and Life, increases the high respect people have for 


the nation’s banks and the protective equipment they provide. 
January, 1952 





A Ath-Grader 
Learns What 


Bank Services 
Mean To Her 


ITTLE MARGARET REID, together 
[ with her fourth-grade class- 

mates, was “studying” her 
city. Among the things she needed 
to know was just how a bank 
“helps” the community in which 
it is located, in this case the com- 
pact collection of burroughs most 
of us refer to simply as “New 
York.” 

Margaret chose the direct ap- 
proach—wisely, as it turned out. 
She wrote the brief, forthright 
letter reproduced on this page and 
sent it off to the Hanover Bank. The 
bank’s public relations department 
went into a huddle and came out 
of it with an idea: instead of mere- 
ly answering -the child’s request 
with a letter, it would work up a 
special booklet. 


In due course, Margaret Reid re- 
ceived a special typewritten book- 
let, illustrated with pictures clipped 
from magazines and complete with 
hand-lettered cover bearing the 
title, “How the Hanover Bank Helps 
Our City.” Couched in terms any 
fourth-grader would understand, 
the booklet made it quite clear that 
the business of living in Margaret’s 
city—or any city, for that matter— 
would be next to impossible with- 
out the services of banks to oil the 
wheels of the economy. 


Where Change Comes From 


Take the simple matter of mak- 
ing change, for example. If the 
Hanover Bank and others didn’t 
make change, who would? When 
Mother sends Margaret to the store 
for a quart of milk she gives the 
child a dollar. If the storekeeper 
doesn’t have change, he must either 
permit Margaret to owe him 25 
cents for the milk or he must refuse 
to sell it. It doesn’t happen that 
way because the storekeeper us- 
ually has change which he gets 
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The above letter got immediate attention from the Hanover Bank's alert public 


relations department. The resulting 


from a bank. So by making change, 
the bank helps the city by helping 
the storekeeper to keep going. 


Margaret and her classmates 
know all about candy stores. What 
child doesn’t? And wouldn’t it be 
awful to live some place where 
there was no candy store? Well, the 
bank does something about that, 
too. It helps the candy store man 
money with which to buy candy to 
sell to youngsters. And, of course, 
the bank does the same thing for 
the grocery, the drug store, the ice 
cream parlor and so on. So by lend- 
ing money to merchants banks help 
the city by keeping its stores going. 


Bananas and Coffee 


Did Margaret ever stop to think 
how her breakfast bananas and 
coffee Mother and Dad drink at 
dinner reach the table?: She knows 
banks don’t grow coffee and ba- 
nanas, but does she know that they 
help the coffee and banana dealers 
in this country to buy these things 


“booklet” 


attracted widespread attention. 


from South America. The banana 
dealer -couldn’t just write to the 
South American banana grower 
and say, “Please send me some 
bananas.” The banana _ dealer 
wouldn’t know the dealer was way 
up there in the United States and 
he couldn’t be sure he’d be paid for 
the bananas if he sent them. So the 
banana dealer comes to his bank, 
where he is known, and the bank 
handles the purchase for him. So 
by helping dealers in the United 
States buy various kinds of food in 
other countries, the bank helps feed 
the city. 


Margaret has studied geography 
and she knows what raw materials 
are. She knows that factories need © 
fibres, wood, ore, oil and many 
other things. In a country that has as 
many factories as the United States, 
some of these things will have to 
be bought in other lands. Like the 
banana man, the chair factory man — 
can’t just write to someone in an- 
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The Borders Field Day was held on the Forrest 
Borders Farm near Bowling Green, Ky., to 
discuss problems of the Southern dairymen. 


Darryl R. Francis, Vice-President of the National Bank of Commerce, 
Memphis, tells 700 dairymen of his bank’s faith in livestock loans 


ie Speaking at the Borders Field Day, Banker D. such as Purina recommends, and stays on it. 


rower R. Francis told 700 Mid-South dairymen, “We 


“We make such loans as we have the oppor- 
Prcrer have found that loans for purchase of livestock, tunity to make asa city bank, but most of the 
eaier 


co" for farm improvement, or for livestock feeding paper we get comes through as rediscounted 


2s and are some of the soundest loans we make, pro- from corresponding banks. 
aid for 


Se the viding the borrower has reasonable assets, has a “We feel the banks that make these loans on 


bank, good reputation, and gets on a good program, a sound basis are real community builders.” 
> bank 
im. So 


United THE PURINA DEALER IS A MAN 
‘ood in YOU SHOULD KNOW 


os feed Rural bankers in many communities are finding their 
Purina Dealer a good man to know. He and his 
employees contact farmers day in and day out. They 
graphy know when the farmer needs banking service, they 
terials know when the banker has a good risk and a bad 
s need risk. If you have never discussed your services with 

many I your Purina Dealer, make it a point to do it soon. 


t has as “tT : If you do not have a Purina Dealer in your com- 

States ty BURINA x munity, find out about the opportunities of the Purina 
: < -) - - Franchise by writing Department C. 

lave to ! a : 

ike the 

ry man 


RALSTON PURINA COMPANY 
1600 Checkerboard Square St. Lovis 2, Missouri 


eae rr rire RARRRRAAAAAAARAAAAAAANAAD 
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other country and say, “Please send 
me some fibre.” These purchases 
have to be handled through a bank. 
So again the bank helps the city by 
helping to keep its factories sup- 
plied with raw materials. 


Keeping Warm and Well 


“When we talked about lending 
money,” says the Hanover booklet, 
“we told only part of the story. If 
you have an oil burner in your 
house, you know it takes hundreds 
of gallons of oil to keep you warm 
all winter. 

“Where does the oil come from? 
It comes from deep under the 
ground. In many cases it is found 
more than a mile straight down. 
Men called drillers bore holes in the 
earth until they reach a pool of oil. 
It costs thousands of dollars to drill 
one oil well, and the drillers never 
know for sure that there will be oil 
where they are drilling. They must 
borrow money from banks to pay 
for exploration of the oil fields. 

“Finally, when oil is found, and it 
is sold to your Dad, and your 
friends’ Dads, the oil people receive 
enough money to pay for all that 
drilling. So by helping the oil peo- 





ple to pay for looking for oil, our 
bank helps our city by keeping its 
citizens warm. And by keeping 
them warm, we keep them healthy.” 


Money to Make Jobs 


Clothing and transportation are 
things Margaret uses every day. 
It’s doubtful, however, that she 
ever thought of the part banks 
play in keeping these industries 
alive and healthy. If the matter 
were slated in terms of inventory 
loans for textile mills or equipment 
trust notes for railroad equipment, 
she wouldn’t understand. But she 
does understand when she is told 
that many industries frequently 
borrow money from banks to pay 
for materials, new buildings or new 
machinery. She also understands 
that people work in factories and 
that when the factories have to go 
on part time or shut down alto- 
gether, some childrens’ dads are 
out of work. 

There are other banking func- 
tions Margaret probably hasn’t 
heard much about. One of these, the 
booklet tells her, is to “protect 
money and valuables.” Banks main- 


tain big vaults, giant safes, where 


Your Lawrence man 


offers you this 


5 


Inventory Survey : 


— 


Next time inventory figures in a loan application, call 
in your Lawrence man. He’s as near as your telephone. 

From his experience with inventories in many lines, 
he can determine for you if a given business lends 


itself to field warehousing. 


Why not call on his experience? 


LAWRENCE SYSTEM 


Nationwide Field Warehousing 


FACILITATES LOANS AGAINST INVENTORY 


SAN FRANCISCO 
37 DRUMM ST. 


CHICAGO 
100 N. LA SALLE ST. 


NEW YORK 
72 WALL ST. 


Offices In All Principal Cities 


Mother and Dad can keep valuable 
things like jewelry, insurance pol- 
icies, bonds and so on. So by pro- 
tecting these things, the bank helps 
the city by guarding its wealth. 

The bank also takes care of 
money which Mothers, Dads or 
sometimes grandparents leave “in 
trust” for children like Margaret 
and her classmates. Maybe the 
money was left for a certain pur- 
pose, like sending some little boy 
or girl to school. So by taking care 
of money left to children—by using 
that money to make more money— 
the bank helps the children who 
will some day be grown up. 


Millions of Margaret Reids 

The final two pages of the Han- 
over booklet recapitulate all topics 
covered. The bank’s public rela- 
tions department reports that pub- 
lishers have expressed interest in 
the booklet and that other banks 
have asked for copies of it. Hence 
the hand-typed original will be set 
in type and printed for distribution. 

There are millions of Margaret 
Reids throughout the length and 
breadth of the land. Banks, by and 
large, have sought to capture their 
interest in many ways—through 
personally conducted tours, through 
advertising addressed to parents 
and in some instances through ef- 
forts to get savings accounts started 
for youngsters. All these methods 
are good. Yet the answers to Mar- 
garet’s simple question—how does 
your bank help our city? —suggest 
that the methods open to bank 
public relations men are perhaps 
more numerous than many have 
thought. 


New Twist On The Golden Rule 

“Put Yourself in These Shoes” 
was the catch phrase used in the 
initial material with which the 
Pennsylvania Bankers Association 
recently launched its Co-operative 
Education Program. The shoes are, 
of course, “customers’ shoes” and 
members of the association were 
told to put them on “and they’ll 
lead the way to excellent public 
relations in almost every situation.” 
The December PBA Bulletin reports 
that requests for the material came 
from banks in Alabama, Dela- 
ware, Florida, Illinois, Indiana, 
Michigan, Minnesota, Nebraska, 
New York, Rhode Island, Washing- 
ton, Wyoming and Wisconsin. 
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Is your Bankers’ Blanket Bond 


big enough to 


do the job? 


Han- 
topics 
rela- 


You have only to read the newspapers to 
realize that embezzlets don’t deal in petty 
cash today. Losses which would have been 
, pub- unbelievable a few years ago are common- 
ve “ place now. 
anks 


Hence It would be a smart move on your part 
be set to examine your Bankers’ Blanket Bond 
ution. coverage to be sure you have enough. To 
rgaret help you do this, Indemnity Insurance 
h and Company of North America has published 
yy and ‘ a new Bankers’ Automatic Calculator. 

> their 

1rough 


This convenient device enables you to 
1rough 


find quickly and easily the recently revised 
arents suggested amount of Bankers’ Blanket 
gh ef- : Bond coverage needed, as recommended 
started f by the American Bankers Association. You 
ethods ; simply manipulate the card in the slot, and 
dene the amount instantly slides into view. 


suggest x Ask any Agent of Indemnity Insurance 
» bank 


; Company of North America for your free 
yerhaps copy. 
y have 


. An added feature of 

Rule ’ this calculator is a 
Shoes” device by which you can 
compute automatically 
the monthly amortiza- 
ciation tion charge on a large 
erative selection of loan 
es are, amounts at four differ- 
15”? and ent interest rates. 
n were 

they’ll 

public 
uation.” 


reports INDEMNITY INSURANCE COMPANY OF 
al came 


* Dela- NORTH AMERICA 
Indiana, 


ebraska, ® 1600 Arch Street, Philadelphia 1, Pa. 
fashing- 


~ PROTECT WHAT YOU HAVEO 
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EPT Tough Nut To Crack 
Meyer Warns Colleagues 


OW LONG can corporate tax- 
H payers hand over to Uncle 

Sam the major portion of 
every dollar they make? Will 
the excess profits tax tend to make 
spending so enticing that business 
judgment, particularly in the case 
of the up-coming young executive, 
will be seriously warped? Or, to roll 
the essence of the two questions 
into a third, how long will it take 
to kill the goose that lays the 
golden eggs? 


That the goose is already a little 
dizzy from the prodding he’s had 
in the past ten years no serious ob- 
server of the national economy 
doubts for a minute. We excuse 
what we’ve done on the ground of 
necessity—and a good case can be 
made for that position. Common 
sense tells us, nevertheless, that 
we can’t forever continue to penal- 
ize risk-taking without driving 
capital into hiding. 

In this connection, Charles Z. 
Meyer, comptroller of the First Na- 
tional Bank of Chicago, pointed 
out to the bank’s recent conference 
of correspondents that federal taxes 
already have passed the point of 
diminishing returns. The excess 
profits levy, Mr. Meyer warned, 
will be an especially tough problem 
for banks which, because of active 
growth and increased business, 
will need new capital. 


The problem to which the First 
National executive referred is a 
fairly new one to most banks. Un- 
der the revenue acts of World War 
II, only a few banks in special cir- 
cumstances incyrred any liability 
under the excess profits tax. But 
under the present law, said Mr. 
Meyer, both moderate sized and 
large banks are either in the ex- 
cess profits bracket or will be in 
subsequent years: 

“Banks are in a more unfavor- 
able position than most industrial 
or business companies. The law 
gives the option of using as a base, 
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after which profits are classified as 
‘excess’ either 83 per cent of aver- 
age earnings for the best three 
years of 1946 to 1949 or 12 per cent 
on the first $5,000,000 of invested 
capital, 10 per cent on the second 
$5,000,000 and 8 per cent on all 
above $10,000,000. These percent- 
age allowances on invested capital 
are before ordinary, income taxes 
and at the rate of 52 per cent are 
equivalent to 5.76 per cent, 4.80 per 
cent and 3.84 per cent, respectively, 
after taxes. This is a low rate of re- 
turn. 


“Since earnings in the base 
period for most corporations aver- 
age considerably more than the rate 
of return allowed on _ invested 
capital, most taxpayers will use 
the average earnings base. As far 
as can be ascertained, it seems that 
few corporations will use the in- 
vested capital option except public 
utilities companies, railroads and 
banks. In the current excess prof- 
its tax law relief was given to both 
public utilities and railroads by al- 
lowing them a net return after 
taxes of 6 per cent or better before 
such taxpayers become subject to 
the excess profits tax. This has left 
banks as apparently the only large 
remaining group of taxpayers using 
the invested capital option.” 


Bad Training For Young Executives 


Comment from business manage- 
ment, Mr. Meyer reported, suggests 
that the necessity of making de- 
cisions based upon the tax situa- 
tion rather than upon good com- 
mon sense is bad training for 
young executives. But there’s no 
unanimity concerning the tax- 
cheapened dollar; some companies 
report that they are tightening the 
purse strings rather than loosening 
them. Their reasoning: they must 
earn more “cheap” dollars to show 
a “full” dollar of net income—the 
Alice in Wonderland device of 
running faster just to stand still. 


Charles Z. Meyer 


Management also has been heard 
to observe in some cases, said Mr. 
Meyer, that it is considering shut- 
ting down a portion of its plant 
when the EPT credit base is 
reached. Diverting labor to main- 
tenance would be regarded as pref- 
erable to wearing out machinery for 
a minimum return. 


In Mr. Meyer’s opinion, industry 
will require bank loans of larger 
amounts for longer periods because 
increased federal taxes will drain 
off funds which otherwise could be 
left in the business to take care of 
increased capital needs. Even in 
some of these cases, however, the 
effect of excessive taxation will be 
bad because the borrowings will in- 
crease the excess profits tax base. 


A Heavy Accounting Burden 


By no means the least important 
consequence of the excess profits 
tax to banks, said Mr. Meyer in 
conclusion, is the increase in their 
accounting burden: “Records es- 
tablished for business use and 
ordinary tax returns are not ade- 
quate since entirely new concepts 
arise. Such new statutory con- 
cepts as daily borrowed capital, net 
capital additions and reductions, 
etc., require records and computa- 
tions which serve no other pur- 
pose. For small banks the problem 
is even more severe since they do 
not maintain tax departments and 
the same detailed records as do 
large banks.” 
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q Easy to write on. 

The smooth surface of Hammermill Safety 
takes pen writing without feathering or scratch- 
ing. Superior writability is assured in one of 15 
exacting laboratory tests Hammermill Safety 
must pass at the plant; 


heard 
d Mr. 
shut- 
plant 
se is 


2 Prevents tampering. 
The sensitized surface of Hammermill 


. Safety — produced at Hammermill by men 
main- 4 who help make the only safety paper made 
. pref- oa P complete in one mill — permits instant detec- 
ry for ' tion of erasures or alterations, gives full pro- 


tection to the customer, 
dustry . AGAINST THESE 
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es OUTSTANDING 
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will be HAMMERMILL 


vill in- 
base. Creates prestige. 
SAFETY 3 Checks on Hammermill Safety provide 
the advantage of “THE BEST KNOWN NAME IN 
PAPER.” Your customers know and respect it 
ortant immediately when they see this famous surface 
identification. 


profits 

yer in 

1 their if you're not already using Hammermill Safety, check its 

ds es- features for yourself against your present check paper. Examine the strength, 

e and writability, “tamper-resistance,”’ and distinctive appearance of Hammermill 

t ade- Safety. Mail the coupon for a sample book showing Hammermill Safety in a 

meepts variety of colors and three’pleasing background patterns. It’s absolutely free! 
con- 
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nputa- . = . 1505 East Lake Road, Erie 6, Pennsylvania 
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me , — (Subsidiary of Eastman Kodak Company) 
originator of modern microfilming— and its application to banking systems 


Title Of 12 Best Bankers’ 
Books Announced By SLA 


THE FOLLOWING LIST of books has 
been selected by members of the 
Financial Division of the Special 
Libraries Association as their choice 
of the outstanding works of interest 
to bankers published during 1951. 
Highly specialized books were 
omitted in spite of merit in order 
to present a list with broad subject 
coverage. 


Effects Of Taxation On Executives 


By Thomas H. Sanders. Boston, Harvard Busi- 
ness Schooi, Division of Research, 1951. Price 
$3.25. 


In public policy as well as in 
theoretical analysis decisions are 
often reached on presumptions in 
terms of what logical and unemo- 
tional people seeking their own 
material well-being should do, 


rather than on the basis of what 
actual people really do and will do. 
This study makes its major con- 


On the job! 


Our volunteer speakers are 
saving thousands of lives to- 
day ...in factories and offices, 
at neighborhood centers and 
at organization meetings all 
over this land... showing peo- 
ple what they can do to pro- 
tect themselves and their fam- 
ilies against death from cancer. 


For information just telephone 
the American Cancer Society 
or address a letter to “Cancer,” 
care of your local Post Office. 


American Cancer Society 


tribution through its descriptions 
of executives as complex humans 
subject to a variety of conflicting 
motivations. 


American Financial Institutions 


By Herbert V. Prochnow, ed. Prentice-Hall, 
New York, 1951, 799 pages. Price $8.00. 


A practical, one volume study of 
the entire American financial struc- 
ture. The organization, functions, 
relationships, and operating meth- 
ods of the many agencies that make 
up the American financial system 
are described. Each section is writ- 
ten by an authority in his field. 


Effects Of Taxation On Corporate 
Mergers 


By J. Keith Butters, John Lintner, and William 
L. Cary. Boston, Harvard Business School, Di- 
vision of Research, 1951. Price $4.25. 


Provides an appraisal of the ef- 
fects of federal taxation on merger 
activity and on the continued ex- 
istence as competitive entities of our 
independently owned small and 
medium-size companies. 


Present Day Banking, 1951 


By William R. Kuhns, ed. New York, American 
Bankers Association, 1951. 555 pages. Price 
$5.50. 


This volume is a departure from 
previous summaries and consists of 
condensations of theses accepted for 
library distribution at the 1950 ses- 
sion of the Graduate School of 
Banking. Also included are several 
from previous years for which re- 
quests have been most frequent. 
They are on topics of general in- 
terest to bankers and were selected 
because the editors recognized the 
quality of timeliness in them. Fu- 


ture volumes will make available 
current these as well as other se- 
lections from past years. 


Managerial Economics 


By Joel Dean.. New York, Prentice-Hall, 1951. 
621 pages. Price $6.65. 


Designed to aid business execu- 
tives who make managerial deci- 
sions, this new and practical ap- 
proach applies economic analysis 
to concrete problems and policies. 
It covers those vital areas of busi- 
ness policy and planning where the 
benefits of economic insight and re- 
search are most needed. Emphasis is 
on the important subjects of de- 
mand forecasting, capital equipment 
investment, pricing policies and ad- 
vertising cost analysis. 


What Happens During Business Cycles: 
A Progress Report 

By Wesley C. Mitchell. National Bureau of 
Economic Research, New York, 1951. 304 
pages. Price $5.00. 


In his eminently lucid style, Dr. 
Mitchell’s posthumous work sets 
forth the objectives of the many- 
sided undertaking he originated, 
its basic concepts and methods of 
measurement, the great variety of 
cyclical fluctuations characteristic 
of economic activities. It closes with 
a composite picture of business 
cycles drawn on the basis of em- 
pirical observations that cover 
every branch of economic life. 


The Management Of Bank Funds 
By Roland |. Robinson. McGraw-Hill, New 
York, 1951. 425 pages. Price $5.00. 


This book is primarily a college 
text, but the practicing banker will 
find it useful. The author has put 
into writing the “oral traditions” 
of banking which are “passed 
along by word of mouth but seldom 
written down.” The book is divided 
into five parts and discusses such 
topics as protective employment of 
funds, bank loans, practices and 
policies for specific loan types, com- 


Special Libraries Association 


An international organization of approximately 5000 mem- 
bers, representing librarians, and information experts, who 
serve manufacturing concerns, banks, corporations, advertising 
and insuran¢e agencies, hospitals and medical schools, and 
every kind of library that specializes in a particular subject 


field. 


Headquarters of Special Libraries Association is located at 
31 East 10th Street, New York 3, N. Y. Mr. Grieg Aspnes, 
librarian of Brown and Bigelow, St. Paul, Minn., is the inter- 
national president, and Mrs. Kathleen B. Stebbins is executive 


secretary. 
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mercial bank investment, and the 
sources and uses of bank profits. 


Inflation In The United States 

By Lester V. Chandler. Harper, New York, 
1951. 402 pages. Price $6.00. 

A description of the process of 
inflation in the United States dur- 
ing and following World War II. 
The principal public and private 
policies which were responsible for 
this inflation are analyzed by the 
author. Emphasis has been placed 
on the role of fiscal and monetary 
policies. 

American Monetary Policy 

By E. A. Goldenweiser. McGraw-Hill, New 
York, 1951, 391 pages. Price $5.00. 

Dr. Goldenweiser, former direc- 


‘tor of the division of Research and 


Statistics of the Federal Reserve 
Board, reviews American monetary 
policy and experience since the 
establishment of the Federal Re- 
serve System. 
Financial Institutions 

Erwin W. Boehmler and others. Richard D. 


Irwin, Inc., Chicago, 1951, 650 pages. Price 
$7.35. 


This text is offered for a broad 
survey course in financial institu- 
tions. The book deals with some 60 
financial institutions and _ also 
briefly surveys the economic and 
monetary theory fields. 

Fiscal Policies And The American 
Economy 

By Kenyon E. Poole, ed. Prentice-Hall, New 
York, 1951, 468 pages. Price $6.35. 

“The purpose of this book is to 
help the reader explore the rami- 
fications of fiscal policy.” 
Investment Principles And Practice 

By Ralph E. Badger and Harry G. Guthmann. 
4th ed. Prentice-Hall, Inc., New York, 1951. 
858 pages. Price $7.65. 

The fourth edition of a popular 
book which has been thoroughly 
revised to encompass new trends, 
new legislation and new develop- 
ments affecting investments. 





The Cool Grey City 

Bank public relations need not 
be always concerned directly and 
specifically with banking problems. 
An occasional departure from the 
rule, when circumstances suggest 
such a gesture, sometimes attracts 
more favorable attention than the 
conventional approach. 

A case in point is the advertise- 
ment of the Bank of America Na- 
tional Trust and Savings Associa- 
tion printed in San Francisco news- 
papers during the recent Japanese 
peace treaty conference in the 
Pacific Coast city. Headed, “This Is 
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Are Your Commercial Loans 


PROTECTED? 


Maybe they are secured by basic commodities. 


Maybe they are secured only by the general credit 
standing of the company, and that may depend in good 
part on the worth of its inventories—either raw ma- 


terials or finished goods. 


What happens if the value of those inventories drops 


suddenly and drastically? 


Look at the drop in cotton this summer—down 24% 
in just two months. Or soybeans back in 1948—off 41% 


in just four months. 


If that kind of a price decline suddenly hit the inven- 
tories on which your loans depend, you and your cus- 
tomer would do a lot of worrying, wouldn’t you? 


A lot of worrying you needn’t have suffered, too. 


Why? 


Because a large part of the risk involved in carrying 
inventories of cotton, soybeans, sugar, and a dozen other 
commodities—or the finished products made from them 
—can be eliminated by hedging in futures ‘markets. 


Every day more and more processors are learning the 
value of taking out this kind of “insurance” on inven- 
tories. And more and more bankers are insisting on it. 


If you would like to know more about hedging and 
how the futures markets can be used to minimize risk 
and trouble on your production loans, we'll be glad to 
have one of our commodity specialists consult with 
you. Their services are available without charge or 
obligation. Just ask for their help by writing to— 


Commodity Division 100-B 


MERRILL LYNCH, PIERCE, FENNER & BEANE 


70 PINE STREET 


Offices in 97 Cities 
P.S. Perhaps you’d like a brief refresher on the principles and 


NEW YORK 5, N. Y. 


practices of hedging. If you would, just ask for our booklet “How 


To Buy anp Set Commopitiss.” | 


San Francisco,” the copy played 
delicately upon local and commu- 
nity pride in beautiful, lilting prose 
of a sort rarely encountered in daily 
newspaper advertising. 

The city by the Golden Gate is, 
indeed, rich in the historical tra- 
dition properly dear to the Ameri- 
can heart. Like many another city 
of the Old West, San Francisco was 
ruled briefly by men gone mad 
with the lust for gold. Unlike some 
of the others, however, the city 
nestled in the cradle of the big hills 
did not become a ghost town when 


the gold fever cooled; it went on 
to become, in the words of the 
advertisement, the city “where life 
moves swiftly, where men walk 
swiftly, where children laugh 
loudly, where every day is rich 
with the ecstasy of living.” 

To quote further: “A poet once 
stood in the hollow of the Twin 
Peaks and said, ‘This is the cool 
grey city that I love.’” A fitting 
note upon which to end a piece of 
good will copy designed to promote 
a feeling of fellowship between the 
community and the advertiser. 
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"We estimate that our six National 
Accounting-Proof Machines save us 
$32,000 a year, repaying their entire 
cost inthe first twelve months. 


"In addition to reducing our expense, 
these modern machines enable us to get 
peak efficiency and give the best serv- 


THE ‘MERCHANTS 1 NATIONAL BANK of INDIANAPOLIS 


ice to our customers and correspondents 
at all times. 


*Such improved service and lower oper- 
ating costs are difficult to achieve 
these days. We thank you and your 
organization for the splendid results." 


Me fey essen 


That is what Mr. Frenzel has to say about 
the new Nationals used in his Merchants 
National Bank of Indianapolis. He is also 
Chairman of the Board of The Indiana 
Trust Company, Indianapolis, which also 
uses National equipment. These two “*Cross- 
roads of America” banks, with their neigh- 
borhood branches, represent complete and 
modern American banking institutions. 
Shown above are National’s NEW Cen- 
tral Control and Proof Machines, with an 
exclusive combination of time-and-effort- 


THE MERCHANTS NATIONAL BANK 


saving features that cut bank proof-account- 
ing costs. 

There are National Machines to cut costs 
in every size and type of business. On some 
jobs, they do two-thirds of the work auto- 
matically. They often return their entire 
cost the first year. 

Let the local National representative— 
a trained systems analyst—show what you 
can save with a National Accounting Ma- 
chine, Cash Register, or Adding Machine 
adapted to your needs. 


THE NATIONAL CASH REGISTER COMPANY 


a” 
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National Machines pay for them- 
selves out of the money they save. 
Call your local National Repre- 
sentative for your free copy of 
““How to Save Money on Your 
Accounting”—or write us at 
Dayton 9, Ohio. 





(Answers on page 48) 


Circle the answer you believe is correct. T—True F—False 


A note is drawn with interest 

but with the rate omitted. 
The maker refuses to pay interest, 
alleging according to the terms of 
the note he agreed to pay none. 
Is his position legally correct? 


It is good procedure always to 
immediately give information to 
customers calling by phone to make 
some inquiry -about their account. 
» oe 


What is the principal difference 
between a note and a check? 


The present legal minimum and 
maximum reserve require- 
ments for Federal Reserve member 
banks other than those designated 
as central reserve and reserve city 
banks are 7 and 14 per cent, re- 
spectively. The requirement as now 
fixed by regulation, is 
a. 9%; b. 12%; «. 14% 
Current competition between 
the savings departments of 
commercial banks and other savings 
institutions, has brought the ques- 
tion of the adequacy of interest 
rates paid by commercial banks to 
the fore in some areas. A Federal 
Reserve member bank wants, for 
competitive reasons, to pay 24% 
on savings left for any period. May 
it do so? 
The amount of money in cir- 
culation in the United. States 
at the close of 1940 was $8,732;000,- 


000. The amount on September 30, 


1951 was 
a. $20,499,000,000; b. $25,307,000,000; 
c. $28,213,000,000. 
Postal Savings System deposi- 
tors’ balances on August 31, 
1951 totalled: 
a. $1,788,000,000; b. $3,417,000,000; 
¢. $2,754,000,000. 
fi] Serial numbers and seals on 
genuine currency are of the 
same color. T. F. 
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g) In which city is the Federal 
Reserve Bank for the 8th Dis- 

trict? 

A bank’s reserves, are carried 
on its books as liabilities. T. F. 


What is a characteristic com- 

mon to all errors in which a 
transposition of digits has occurred, 
as in the case of $459.00 and 
$495.00? 


The teller should carefully 

sort the cash received in a 
deposit just made into his cash 
drawer before turning to the next 
customer. T. F. 


Which of the following are real 
property and which are per- 
sonnal property? 
a. Land; b. Securities; c. Buildings; d. 


Crops; e. Mortgage on Land; f. Live 
Stock; g. Furniture. 


Mutilated and torn paper cur- 

rency is redeemable at face 
value by the U. S. Treasurer if 
half or more of the bill remains. 
eo ¥ 


The book value of a bank’s 
stock determines its market 
value. T. F. 


If you had three $5.00 bills, 

one a Federal Reserve Note, 
one a United States Note, and one 
a Silver Certificate, on which one 
would find the portrait of Abraham 
Lincoln? 


a. Federal Reserve Note; b. United States 
Note; c. Silver Certificate; d. All of them. 


Effective with our February 
issue, the BANKERS MONTHLY 
Quiz will be discontinued. It 
is our considered opinion that 
the time and space formerly de- 
voted to this feature can be 
used in such a way as to pro- 
vide greater service to our 
readers. 


Is it proper for the holder of 
an instrument to strike out 
some endorsement, and if he does 
so, how does this affect subsequent 
endorsers? 
a. No. Endorsements must not be obliter- 
ated; b. Not unless he is willing to be 
held criminally liable; c. Yes. The en- 
dorser struck out and all subsequent en- 
dorsers are relieved from liability. 
If you (as an individual) re- 
ceive a check which is good 
in every way except that it is not 
dated, would it be proper to enter 
the date and cash it? 
a. No, a check must be complete; b. No, 
if you entered the date you would be 
making a material alteration. c. Yes, any 
holder may date a check if it is otherwise 
complete. 
Is it proper for a bank employee 
to take a customer’s key leav- 
ing him outside the vault, go into 
the vault, remove the customer’s 
safe deposit box and take it out 
to him? 
a. This should be done when the renter 
is an older person. 
b. If the customer requests it, it is o.k. 
c. This should never be done; the custom- 
er should always be with the attendant 
when the box is unlocked, and he should 
carry his own box from the vault. 
The first numeral in the new 
routing symbol indicates the 
federal reserve district in which the 
check is payable. The second indi- 
cates the federal reserve bank or 
branch through which the check 
will be cleared most promptly. The 
third indicates immediate or de- 
ferred credit. With these facts 
in mind, how would you interpret 
the symbol 110? 
a. Ist District, Boston Federal Reserve 
Bank, immediate availability; b. Ist Dis- 
trict, New York Federal Reserve Bank, im- 
mediate availability; c. Ist District, 
Philadelphia Federal Reserve Bank, de- 
ferred availability. 
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W. N. Mitten Urges Support 
For Voluntary Credit Curbs 


William N. Mitten, president of 
the Nebraska Bankers Association, 
urges bankers everywhere to give 
full support to voluntary efforts to 
restrain credit. 

“With prices rising constantly 
and operating costs moving up 
steadily, requests for bank credit 
will be increased,” says Mr. Mit- 
ten. “Obviously, we have an obli- 
gation to deserving customers if the 
credit they seek is to be used in the 
production, processing and distri- 
bution of agricultural and other 
staple products, or if it is to be used 
in the defense effort. Nevertheless, 
we should give our full support to 
the voluntary credit restraint pro- 
gram and discourage speculative 
credit. 


“Most of us are aware of the de- 


sire of certain elements to take over 
private banking in this country. 
If this is ever accomplished, the last 
and only step is complete Socialism. 
Our business is especially vulnera- 


ble to public opinion. Public confi- | 


dence is the essential element in 
our business and confidence is based 
upon understanding. We must con- 
stantly remind people of the many 
services banks offer and then pro- 
vide these services in such a 
way that the public will use and 
appreciate them. It is my hope that 
the aggresive public relations pro- 
gram pursued during the past year 
will be intensified during the com- 
ing months. 

“Bankers should put forth a spe- 
cial effort to encourage thrift. Con- 
tinued promotion of the sale of U.S. 
Savings Bonds is the responsibility 
of all of us. Many people have ac- 
cumulated sizable nest eggs as a 
result of bank efforts to promote the 
sale of these securities. Many banks 
have developed or adopted some 
form of incentive plan to encourage 
systematic saving. By doing this 
they widen the circle of potential 
customers for other bank services.” 


It was in 1888 that the first full 
page advertisement in two colors 
appeared in Bankers Monthly. 
Whether or not this innovation in 
advertising art startled the banking 
world with its boldness, the idea 
seems to have caught on with two- 
color pages not only becoming com- 
mon but numerous. 
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Asked for 


this Guide 
On Internal Controls... 


within two recent weeks! Widespread concern 
over the increasing frequency and size of defaults 
has stimulated interest in improving loss preven- 


tion methods. 


Our “Bank Questionnaire Manual” suggests 
many specific safeguards . . . can help you to make 
certain that your loss prevention program meets 


our bank’s particular needs. 
y' 


Based on facts uncovered during 67 years of in- 
vestigating bank losses throughout the country— 


our 53-page manual can be a vital help to any bank! 


If you don’t have a copy of “Bank Question- 
naire Manual’’—just fill in the coupon below. 


Mail it today—there’s no charge—no obligation! 


AMERICAN SURETY COMPANY (8) 


(Agency and Production Department) 
100 Broadway, New York 5, N. Y. 


Gentlemen: Without cost or obligation please send me a copy of your “Bank 
Questionnaire Manual”. 


Name of Bank 


SOO x. i.6'c 4e ¥ ph cA din deine acdbsieres City Zone.... 
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A One Hand Tape Tacker 


Trig-A-Tape is a one _ hand, 
trigger-fast tape tacker that auto- 
matically feeds, cuts and attaches 
a strip of pressure-sensitive tape 
to any surface, including glass, in a 
single motion. It prevents tape 
waste because 1% inch strips auto- 
matically applied with each full 
squeeze of the lever are adequate 
for most sealing, attaching and 
tagging jobs. If longer strips are 
occasionally needed, light-pressure 


lever squeezes pump out additional 
tape to the desired length. 


Either white paper or cellophane 
tape may be used, and both adhere 
firmly to paper, wood, metal, glass 
or plastic. The white tape is es- 
pecially recommended for _ use 
where it must be written on with 
pencil, ink or crayon, as in the 
case of packages, cartons or books 
requiring description or identifi- 
cation. All tape is made with 
metallic, non-adhesive edging that 
assures easy finger-lift removal 
from any surface. 


Versatile Gooseneck Lamp 


General Lamps Corporation of 
Elwood, Ind., has given a new 
utility to the traditional gooseneck 
desk and table lamp. General’s 
“Up-’n-Down” lamp, with an 
extra long (18 inches) flexible arm 


Check What You Need And Mail This Form 


31. Coin Counting and Packaging 58. Night Depositories 
Machines 


32. Coin 


59. Night Depository Bags 
Pass Books 


Envelopes 
33. Coin and Currency Trays 61. Past Due Notices 


34. Coin Wrappers 
35. Counter Screens 
36. Coupon Books 
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Pay Roll Envelopes 
Personalized Checks 


pre 


RESVASSRISRSSNHSSRIRRISR 
<4 
TE 

3 


86. 
87. Vault, 
88. 


Rand McNally and Co., 536 So. Clark St, Chicago 5, IR. 
Please nave buying information sent us on the items circled above. 


can be conveniently hung on a wall 
when restricted desk space or other 
circumstances suggest the desir- 
ability of getting it out of the way. 
The shade of the lamp is patterned 
after a horizontal segment of egg, 
which permits broader distribution 
of light and minimizes glare. Shade 
and flexible arm are finished in 
“Platinum Mist,” a rich silver grey. 
Base and shade trim come in a 
choice of brass or Chinese red finish. 
The retail price of the single lamp 
is $8.95. The lamp also comes in a 
double model for $14.95. 


Burglary Insurance Booklet 


The Mosler Safe Company, 320 
Fifth Avenue, New York, has 
made. available to business and 
bank management a free, illus- 
trated booklet titled The Meaning 
of the Labels which explains the 
22 labels applied by Underwriters 
Laboratories, Inc., and the Safe 
Manufacturers National Association 
to various kinds of fire-resistive 
safes, insulated record containers, 
vault doors and burglary-resistive 
money chests. Charts show the di- 
rect relationship between each kind 
of safe and the rates on burglary 
insurance. John Mosler, president 
of Mosler Safe Company, points 
out that many businesses lose large 
sums of money each year because 
their managements rely on a fire- 
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has | This receipt from a Burroughs Commercial Teller’s Machine 
and | means modern banking methods in banks all across America. 
It means better service to the customer —fast and simple window 
illus- transactions. It means a more complete and accurate record for 
ining both your bank and the customer. And it means a mechanized 
; the teller’s operation that insures fast cash balancing, faster flow of 
riters items to the proof department, and an auditable, registered record 

of teller transactions. 
Safe 


; You get these exclusive advantages of the modern tellers machine 
ation | when you buy Burroughs—and even more . . . you get low-cost, 
istive simplified operation, and a mechanically dependable machine that is 
iners, compact, portable, and requires nocounter alterations. Y ou get more, 
istive by far, when you buy Burroughs. Call your Burroughs man today. 
e di- 

kind 
glary WHEREVER THERE’S BUSINESS THERE’S 
ident 
oints 


—< Bu rroughs 
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PAINT ...IT’S 


There was a time when paint manufacturers 
contented themselves with a vague sort of 
“clean up, paint up” promotional program 
which, thru repetition, was intended to con- 
vey to us the importance of keeping our 
establishments freshly painted. It worked 
of course, after a fashion, but when they 
started talking about ‘‘color dynamics” and 
the significance of color itself in relation to 
industrial operations, they really introduced 
dramatization that lifted their product to 
new heights of appreciation. 


What prompts this testimonial is our re- 
vitalized paint-up activity, with its weighty 
decisions concerning the choice of ‘French 
Gray” as compared to “Off White” or “Eye 
Rest Green” as compared to ‘Vista Green,” 
or pethaps “Taffy Tan’’ as compared to 
“Cafe-au-Lait.” Apparently there has been 
a meeting of the minds among our people 
because our Chicago boiler room now 
sparkles with a nice selection of grays, white, 
black and silver...with all valves and fittings 
a brilliant red. Our machinery glistens with 
greens and yellows, contrasting nicely with 
the red plastic nameplates of the operators. 
Our interior walls are no longer just walls 
but are more in the way of being harmoniz- 
ing backgrounds quite pleasing to the eye. 


WONDERFUL! 


Yes indeed, we are sold on the value of 
paint but it took a well-planned merchandis- 
ing program to make us conscious of what 
paint would do for us. In a modest sort of 
way, we too have succeeded in dramatizing 
a little piece of paper known as the bank 
check. No longer is it something to be 
tossed across the counter to the customer. 
No longer is it an inviting scratch pad for 
grocery lists or memoranda. It has, in some 
measure at least, acquired its rightful dig- 
nity because its value has been enhanced 
by the printed name of the person who 
uses it. 


Dramatization is not at all out of place in 
the field of merchandising, and no service 
that we can think of lends itself more to 
this technique than the checking system of 
our American banks. The opening of a 
checking account is a milestone in the life 
of the individual. The continued use of 
bank checks in the settlement of all finan- 
cial transactions is a reflection of sound 
business judgment. The appreciation of Per- 
sonalized Checks by the person who writes 
them, the concern that gets them, and the 
bank that handles them, while created thru 
merchandising, is self-sustaining because, 
like good old paint, the value is apparent. 


Manufacturing Plants at: 
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Hand hand-chased BETTER 
ks 


cast bronze and aluminum tablets and 
name plates at strictly competitive prices. 


@> Write for FREE folders @& 


Also makers of bronze aluminum and stainless 
steel doors, railings and bank equipment. 


NEWMAN BROTHERS, Inc. 


Dept. B-M Cincinnati 3, Ohio 


“Next time buy those new STANDARD 


A.B. A. color bill bands to avoid 


mistakes.” 


A Complete Line of Money Wrappers 


“\ STANDARD PAPER GOODS 
MANUFACTURING COMPANY 
WORCESTER 8, MASS. 
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resistive safe for burglary protec- 
tion instead of a burglary-resistive 
money chest. 


Mosler Safe Co. | 
Names New 


Vice President 


Carl P. Bartels 


The-Mosler Safe Company re- 
cently promoted CARL P. BARTELS to 
vice president in charge of produc- 
tion. Mr. Bartels has been a mem- 
ber of the Mosler organization for 
45 years and formerly was gen- 
eral plant superintendent of the 
Hamilton factory. 


Withholding Tax Chart 
Brought Up To Date 


A revised and improved edi- 
tion of the Delbridge Social Se- 
curity and Withholding Tax Chart, 
published by Delbridge Calculat- 


ing Systems, Inc., 2502-2510 Sutton 
Ave., St. Louis 17, Mo., provides 
the deductions called for by the 
new Revenue Act of 1951. An im- 
portant change is the time-saving 
and error-reducing device of show- 
ing both income tax withholdings 


and social security deductions on 
the same line for each wage 
bracket. 


The Delbridge chart, which ran 
through three printings last year, 
is published in four editions for 
weekly, biweekly, semimonthly 
and monthly payrolls. All editions 
include a set of tables giving daily 
and miscellaneous period deduc- 
tions. The chart is priced at $3.50 
and is available from the publisher 
or from stationery and office supply 
dealers. 


Y & E Co. Color Visualizer 
Simplifies Office Redecoration 


A color visualizer, helpful in 
planning and _ purchasing 
furniture and furnishings, is avail- 
able on loan from Yawman and 
Erbe Manufacturing Co., Rochester, 
N. Y. Many color combinations can 
be arranged with this device to see 
how an office will look when decor- 
ated in a variety of floor and wall 
coverings, draperies. 


The visualizer consists of an 
8 x 9% inch acetate overlay photo- 
graph of an office interior minus 
these essentials, plus strips of faith- 
ful reproductions of authentic car- 
pets or linoleum reproduced in 
color; also five basic colored drapes 
chosen for their accent value. 

Floor coverings are reproductions 
of either Alexander Smith carpets 
or Armstrong linoleum. Walls are 
actual swatches of du Pont wall 
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paint. To use the visualizer, the 
office planner flips the color selec- 
tions until the desired ones are on 
top; the overlay photograph is then 
placed in position; the result is a 
strikingly realistic representation 
of a completely furnished executive 
office in full color. 

To help select harmonizing colors, 
there is a color chart with sug- 
gested combinations for each set 
of furnishings with such recommen- 
dations as “excellent,” “good,” or 
“discordant.” 

For additional information about 
this service, contact your local 
Yawman and Erbe agent or dealer. 





























































































































R. S. Oelman Named President 
Of Office Equipment Group 


Robert S. Oelman, executive vice 
president of the National Cash 
Register Company, Dayton, O., 
was elected president of the Office 
Equipment Institute at the recent 
annual meeting 
in New York. 
He succeeds Ray 
R. Eppert, exec- 
utive vice presi- 
dent of Bur- 
roughs Adding 
Machine Com- 
pany, Detroit, 
Mich. 

Fortune Peter 
Ryan, president 
of Royal Typewriter Company, Inc., 
and A. B. Dick, III, president of 
the A. B. Dick Company, were 
elected Institute vice presidents. 

One new director, Edgar B. Jes- 
Sup, president, Marchant Calculat- 
ing Machine Company, Oakland, 
Calif.. was added to the board. 



































































Robert S. Oelman 
















ALUMINUM COIN TRAYS 


FOR WRAPPED COIN 
Installed in more than 10,000 







banks since 1922. 
WRITE FOR CATALOG 


ARTHUR C. TAUCK & CO. 
402 Thornden St. South Orange, N. J. 














Other directors, including Mr. Ep- 
pert, are E. A. Purnell, vice presi- 
dent, General Fireproofing Com- 
pany; Edward M. Douglas, vice 
president, International Business 
Machines Corp.; P. M. Zenner, 
president, The McBee Company; 
George H. Alter, vice president, 
Invincible Metal Furniture Com- 
pany; Walter H. Wheeler, Jr., presi- 
dent, Pitney-Bowes, Inc.; H. V. 
Widdoes, vice president, Remington 
Rand, Inc.; A. W. Vanderhoof, 
president, Standard Duplicating 
Machines Corp., and L. C. Stowell, 
president, Underwood Corporation. 

“Manufacturers of office equip- 
ment face a dual responsibility in 
the coming year,” said Mr. Oelman 
in his first statement as institute 
president. “First, they must main- 
tain production of their normal 
products to provide efficient oper- 
ation of commerce and industry 
and to aid to the utmost in the con- 
servation of manpower. In this 
emergency defense period, proper 
office and record-keeping tools in 
the form of bookkeeping, adding 
and calculating machines, tabulat- 
ing and addressing machines, cash 
registers, filing equipment and 
similar articles used in all types of 
business are necessary as labor sav- 
ing devices to make available more 
manpower needed for vital defense 
and military production. 

“Secondly, the office equipment 
industry must produce military 
goods for our own military forces 
and for the military forces of other 
free countries. Because of the pre- 
cision nature of their normal manu- 
facturing processes, much of the 
defense work undertaken by many 
of the companies in the office 
equipment manufacturing field is 
of close tolerance and of extremely 
accurate character. Because of their 
experience office equipment manu- 
facturers are in a unique position 
to fill the country’s requirements 
in this field.” 


Carbon paper ribbons producing 
cleaner, sharper more uniform im- 
pressions are now available from 
the Peerless-Imperial Company, 
Inc., 28 Peerless Place, Newark 5, 
N. J., specialists in carbons. 

Offered in five weights and three 
finishes for all requirements, the 
ribbons are being used for corres- 
pondence work and in conjunction 
with offset reproduction printing. 
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© SPEEDS FINDING 100% 
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manufactured under the Vtrictest ine ben in 
the industry. Write today for a survey 
or | aaa > pate» the coupon below 


immediate Delivery 
7 Popular Sizes! 
DIEBOLD, INCORPORATED 


Serving Business for over 92 Years 
Microfilm * Rotary, Vertical and Visible Filing 


Equipment ¢ es, 
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Vau 


It Doors 


* Bank Vault Equipment * Burglar Alarms 
Factory Branches and Dealers in all 
principal cities 


DIEBOLD, Incorporated, 


2007 Mulberry Road, Canton, Ohio 


( ) Have your File Analyst call for a 
survey, without obligation. 


( ) Send exe © quotation on 


these sizes— 
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A. B. E. PERFORATORS 


(Product of American Bank Equipment Co.) 
Easy, Fast Cancellation of Your Checks! 
Electricaliy Operated, Capacity—900 
Papers Per Minute. Choice of Four 
Models. 


Send for Illustrated Literature 


TIME, DATE & NUMBER, INC. 


298 Broadway 
NEW YORK 7, N. Y. 


NEXT. TELLER PLEASE - 
ESL rmeprrerrmmmaremninne nie 


BANK SUPPLIES 


IN 
PLASTIC — WALNUT — BRONZE 


Custom Made 
Plaques and Name Plates 


Attractive “‘LEGAL HOLIDAY” 
plaques—'‘Next Window Please” 
signs, etc. 

Special signs ‘‘New Accounts” 
Information", etc. Beautiful 
color combinations. 


HONOR ROLL & MEMORIAL 
SPECIALISTS 


Office Identification Signs 


We have the largest assortment of 
plastic desk name plates in the 
world. 


WALTER E. KUTCH CO. 


18229 W. MecNicholds Detroit 19, Mich. 


New 24-Hour Depository 
By Herring-Hall-Marvin 


The new depository pictured 
below is on duty around the clock, 
accepting deposits from both indi- 
viduals and business firms during 


the busy daytime hours as well as 
after hours. Users have found that 
it helps shorten lobby lines during 
peak periods. 

Bulk deposits are made in bags 
as usual. Individual deposits are 
made in envelopes taken from a 
supply holder located just below the 
24-hour deposit head. Separate 
facilities can be provided for 
banks now using conventional night 
depositories and either separate or 
combined facilities can be arranged 
for new installations. 


Complete information on the 24- 
hour depositories and data on in- 
stallations can be obtained by 
writing to the Herring-Hall-Marvin 
Safe Company, Hamilton, Ohio. 


Handy Guide To Better Filing 
Published By Remington Rand 


A new 92-page profusely illus- 
trated manual which describes in 
detail the many outstanding Rem- 
ington Rand filing systems and 
supplies to save business organiza- 
tions time, effort, trouble and 
money by increasing office efficiency 
has been published recently by the 
corporation. 

In six comprehensive sections, 
the “Office Manual of Filing Sys- 
tems and Supplies” covers vertical 
filing systems, vertical file guides, 
card indexing systems, card guides, 


filing folders and fasteners, 
filing aids. 

Of particular interest is the fil- 
ing analysis and installation service 
available to organizations, and re- 
fresher courses in filing for clerical 
staffs. 

The material in the manual is 
based on the consolidated experi--: 
ence of Remington Rand filing 
specialists, recognized leaders and 
authorities in their field. 

This completely new guide (LB 
385) is available on request by 
writing Remington Rand Inc., 315 
Fourth Avenue, New York 10, 
ef 


and 


Copyholder Makes Typing Easy 


The new Copy RIGHT Copy- 
holder gives secretaries, stenog- 
raphers and typists a new lease on 
life—it promotes good posture, 
saves eyes, effort, errors, and helps 
to produce quickly the very best 
work that skillful fingers are able 
to turn out. 

Copy RIGHT involves no installa- 
tion problem, anyone can set it up 


in a few seconds or move it from 
one typewriter or desk to another. 
Furthermore, it is said to be repair- 
proof, and requires no service. 

The line-indicator or eye-guide 
at the end of the arrows in the il- 
lustration, always remains in the 
same relative position—straight in 
front at eye level. The Copy-Hold- 
ing Plate, to which you secure your 
books, binders, work sheets, copy 
papers, etc., automatically moves 
up one, two or three lines at a time 
with a touch of the inside operating 
lever. The outside lever lowers the 
copy-work past the stationery line- 
indicator. 

Copy-RIGHT is especially ap- 
preciated in the trust, accounting 
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and foreign departments of banks 
CHANGEABLE é 

BULLETIN & DIRECTORY where typewritten matter must be 

BOARDS extremely accurate and time is im- 


end portant. . 3 
DESK NAME PLATES COPY RIGHT Manufacturing / ip SON 
Corporation, 53 Park Place, New 
York 7, N. Y., will welcome in- COUPON 
quiries regarding the copyholder COMPANY 


which is available in six convenient 
model sizes. 


INSTANT SAVINGS 
An Office Valet To Be Used 


When And Where You Want It You don't have to wait months 


: or years to realize on your im- 
For a smartly designed, practical provement when you begin using 


coat rack serving equally well in Payment Coupon Books on your 
either executive or general office Time Credit Accounts. Results are 
surroundings, the Vogel-Peterson instant. They begin the first day 


Company suggests its Office Valet, and continue to pay every day, 
asy Model S6. teronhier, 
You can count on Allison to 

Copy- recommend, as well as manufac- 
enog- ture the right type of Payment 
ase on Book for your particular pur- 
ysture, poses. The kind that gets better 
helps results and are low cost in use. 
7 best 


Write for complete information. 
e able 


Send for illustrated Allison Coupon Co., Inc. 
literature indienagelis 6, indiene 
ACME BULLETIN CO. 
wamH KY 2 & Y. 


stalla- 
, it up 


New! 


— 
A FASTER, 
MORE ACCURATE, 


MORE EFFICIENT, 
SAVE 247, OF TIME 


SAFER SYSTEM 
In Machine Filling! for Handling Deposits 
it from 


, a ; Over the Counter 
nother. STE EL- ~ sTR 0 N G ; 


repair- TUBULAR 
ot COIN WRAPPERS This modern, well-balanced 


wardrobe unit is equipped with six 
the il- 


ventilated hat spaces, six spaced 
in the us agg an y Seen of coat hangers and a base stand for 
ight in Sn four umbrellas 

fect tubular coin wrapper. Packs flat, . ie 
;-Hold- to save storage space, but pops Constructed of rigid steel, the 


re yous open instantly and perfectly when Valet stands 6 feet 4% inches high 
S, copy pressed between thumb and finger. 


- Sega: / with a triangular base 30 inches 
moves Six colors for six different coins, 


. each fitting perfectly. One trial will wide by 16 inches deep. Attractively 
t a time convince. 


Write for complete details about 
how this simple, inexpensive sys- 
finished in modern office gray, wal- tem can be installed in your bank. 
Free Samples nut brown and olive green perma- 


- s 
Write today, to Dept. A nent baked enamel. American Business 


Further information about this Systems 
The €. L. DOWNEY Company popular model may be obtained 1229 Belmont Ave., Phila. 4, Pa. 


from the Company at 624 South TRinity 7-2700 
Michigan Ave., Chicago 5, Ill. 


HANNIBAL, MISSOURI 


Worldi Largesl Mfrs of Coin Wrappers 
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ABA's Bank Management Group 
Reviews Year’s Work And Adds 
New Projects. to Its Program 


On the agenda of the annual 
meeting of the Bank Management 
Commission of the American Bank- 
ers Association, held November 14, 
15 and 16 in San Antonio’s Gunter 
Hotel, were thirty-three projects 
for improvement of bank proce- 
dures and systems. Under the 
chairmanship of James H. Kennedy, 
vice president and cashier of the 
Philadelphia (Pa.) National Bank, 
the commission reviewed in execu- 
tive session the work of the past 
year. 

Among the accomplishments re- 
viewed was the system worked out 
in co-operation with the United 
States Post Office Department for 
handling postal money orders like 
checks. Other completed projects 
include a Bank Personnel and Rec- 
ords Protection Guide which out- 
lines protective measures in the 
event of a bomb attack, a revised 


Automobile registrations 
in Arizona gained 87% 
since 1941 — topping the 
country in percentage 
growth — another 
indication of Arizona’s 
increasing importance in 
the nation’s economy. 


ARIZONA'S STATE-WIDE BANK 


VALLEY NATIONAL BANK 
RESOURCES $283 MILLION 


Home Office — Phoenix, Arizona 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Members of the Bank Management Commission of the American Bankers Association 


meet in executive session in San Antonio. From left to right around the table: Leslie K. 
Curry, vice president, Mercantile Trust Co., St. Louis; Richard W. Trefz, president, Arkansas 
Valley Bank, Pueblo, Colo.; Charles S. Conklin, auditor, First National Bank, Atlanta, Ga.; 
W. M. Early, Jr., president, National Bank of Orange, Va.; W. Dale Critser, vice president 
and cashier, Fourth National Bank, Wichita, Kan.; R. S. Weatherwax, president, Oglesby- 
Barnitz Bank and Trust Company, Middletown, O.; James H. Kennedy, chairman of the 
Commission and vice president and cashier, Philadelphia (Pa.) National Bank; Lucille G. 
Renker, American Bankers Association, New York, N. Y.; James S$. Cook, cashier, Republic 
National Bank, Dallas, Tex.; Raymond C. Deering, vice president and comptroller, Manufac- 
turers Trust Company, New York, N. Y.; W. W. Cottle, vice president and cashier, Security- 
First National Bank, Los Angeles, Calif.; O. U. Habberstad, president, Union National Bank, 
Rochester, Minn.; E. A. Cook, vice president and cashier, University National Bank, Seattle, 
Wash., .and George R. Amy, secretary, Country Bank Operating Commission, American 


Bankers Association, New York, N. Y. 


Bank Administration textbook for 
the American Institute of Banking; 
a leaflet entitled “Your Biggest 
Bargain,” designed for distribution 
to bank customers; a second volume 
of Aids and Suggestions for Im- 
proving Bank Operations, and a 
standard credit inquiry form for 
use by hotels developed jointly by 
the ABA and the American Hotel 
Association. 


Included in the commission’s cur- 
rent program are a plan for direct 
return of unpaid items; a manual 
on opening new accounts, and 
studies on safe deposit procedure, 
deferred posting, night depositories, 
cost accounting and commercial 
bank investment policy. New proj- 
ects initiated at the San Antonio 
meeting were studies on punch card 
checks, the coin shortage, ceiling 
price regulations and defalcations. 


J. W. Tapp Made Vice Chairman 
Of 4-H Builders’ Council 


Jesse W. Tapp, executive vice 
president of the Bank of America, 
has been named vice chairman for 
banks and financial institutions of 
the builders’ council of the Na- 
tional 4-H Club 
Foundation of 
America. The 
purpose of the 
council is to fos- 
ter the national 
foundation’s ob- 
jectives, which 
include research 
into the develop- 
mental needs of 
rural youngsters, 
the international farm youth ex- 
change program, development and 
operation of the National 4-H Cen- 
ter, citizenship training and in- 


Jesse W. Tapp 
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struction of extension workers 
and local 4-H leaders in human 
relations. 

Mr. Tapp brings to the vice 
chairmanship of the council a 
wealth of experience and back- 
ground. Prior to his affiliation with 
the Bank of America in 1939, he 
was a nationally recognized agri- 
cultural economist and served as 
an associate administrator of the 
Agricultural Adjustment Adminis- 
tration, as president of the Federal 
Surplus Commodities Corporation 
and as a director of both the Com- 
modity Credit Corporation and the 
Federal Farm Crop Insurance Cor- 
poration. In April, 1951, Mr. Tapp 
was named special adviser on agri- 
cultural problems to Economic 
Stabilizer Eric Johnston. As an 
economist for the Bank of America, 
he is a member of that institution’s 
management committee and ad- 
vises on agricultural financing 
policies. 


American Trust Company, San 
Francisco, Calif., has announced 
the election of DONALD MACLEAN, 
president of the California and 
Hawaiian Sugar Refining Corp., as 
a director. 


CHEDOMIR RISTICH, BASIL  P. 
LARTHE, HENRY C. E. GRAHN and 
LAWRENCE M. ALBERTSON of the 
Home Office of Bank of America 
(International), New York, N. Y. 
have been appointed assistant 
cashiers of that organization. 


Mellon National Bank & Trust 
Co., Pittsburgh, Pa. recently an- 
nounced the following staff pro- 
motions: A. BRUCE BOWDEN, J. NEVIN 
GARBER and KENNETH C. HEWITT, 
from assistant vice president to 
vice president; GILBERT W. HUNTER 
and RUDOLPH L. RYAN to assistant 
cashiers. 












ROBERT W. OAKES, formerly assist- 
ant cashier at the Bakersfield, 
Calif., branch of the Bank of Amer- 
ica, has been promoted to assistant 
vice president. 
























JACKSON D. BREAKS has been ad- 
vanced to a vice presidency in the 
Chase National Bank, New York, 
m ¥. 


The National City Bank of Cleve- 
land, O., has announced the elec- 
tion of J. MAURICE STRUCHEN as 
assistant cashier. 
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New Drive-in Facilities Serve Buffalo, N. Y., Area 


About 200 persons, including the city’s mayor and other notables, 
recently witnessed the ceremonies which ushered into service of the 
Buffalo area the Marine Trust Company’s new drive-in office, located 
just across the street from the bank’s Main-Seneca office. An unusual 
feature of the drive-in is the saw-tooth arrangement of the four win- 
dows, permitting customers to come and go independently of the 
length of time other windows are occupied. Customers may make 
deposits at the drive-in windows for credit at any one of the bank’s 
52 offices. 

While lack of adequate parking facilities was the primary motive 
for the new drive-in office, the bank’s advertising also stresses the 
fact that risk of loss of funds deposited or withdrawn is greatly re- 
duced and that the customer is protected in bad weather. Free parking 
facilities adjacent to the drive-in office are provided for customers 
having other business to transact at the Marine’s Main-Seneca office. 


SUPERIOR QUALITY 


PETROLEUM PRODUCTS 
for BANKING INSTITUTIONS 


Kenso!l Vault Oi! is an outstanding cleaner and rust preventative for 
Safe Deposit and Vault Doors. Will not show stain, even on white 
cloth. Big time saver—applied by spraying from plastic squeeze 
bottle. 
Kensol Bronze Oil not only preserves bronze, but also dark- 
ens it to a beautiful antique finish . . . protects it from 
uneven staining. Applied by spraying from plastic squeeze 
bottle. 
merica’s most versatile metal polish, Kensol Metal 


A 
Polish cleans, polishes, preserves brass, bronze, 
chromium, steel, porcelain, tile, glass, marble, etc. 
Harmiess to hands. 


All KENSOL Petroleum Products are Unconditionally Guaranteed 

























WRITE FOR FURTHER INFORMATION TO: 


KENSOL CORPORATION 


MAIN OFFICE 
21930 LAKE SHORE BOULEVARD - CLEVELAND 23, OHIO 


BRANCH PLANTS: ALLENTOWN, PA., CHICAGO, ILL., JACKSONVILLE, FLA. 












PETER V. MOULDER, executive vice 
president of International Harves- 
ter Co., recently succeeded JUDSON 
F. STONE as a director of Continen- 
tal Illinois National Bank & Trust 
Company of Chicago, IIl.. 


The Citizens & Southern Na- 
tional Bank, Atlanta, Ga. has an- 
nounced the following changes in 
its official staff: THOMAS C. ASHLEY, 
promoted from cashier to vice presi- 
dent; HUGH MCINTRYE, auditor, 
named cashier; and Cc. W. ENGLAND 
appointed assistant cashier of the 
Valdosta office. 


The Third National Bank in 
Nashville, Tenn. has announced the 
promotion of A. B. GIBSON to assist- 
ant vice president and that of 
E. B. CLARKE and GAYLE L. GUPTON 
to assistant cashier. 


JOHN S. KOZICK and JOHN MAR- 
SHALL of the midtown office of Pub- 
lic National Bank & Trust Co., New 
York, N. Y., have been appointed 
assistant cashiers. 


WM. J. BRADY and RICHARD J. 
KINE have been appointed assistant 
cashiers of the National City Bank 
of New York, N. Y. 


Ws 


Manned by officials with years of 
experience, our Correspondent 
Bank Division renders a complete 
service, conducted in an intimate 
and personalized manner. © 


Cooperation is our guiding policy. 


EDWARD E. BROWN, Chairman of the board of The First National 
Bank of Chicago, addressing the bank’s guests at a luncheon meeting 
during its recent two-day Conference of Bank Correspondents. Other 
officials of the bank, including division and department heads, also 
addressed the meeting. 

There were three half-day conference sessions, separated into four 
groups each, among which the speakers divided their time. The 
subjects covered fell under the general headings, Business and Eco- 
nomic Conditions, Investment of Funds, Bank Administration, and 
Special Problems in Smaller Banks’ Administraton. Other features in- 
cluded a conducted tour of the stockyards and packinghouses, and 
an all-day tour of the Gary, Indiana plant of the United States Steel 
Corporation. 1,000 bankers, 400 of whom were accompanied by their 
wives, attended the conference. 


THREE DRIVE-IN WINDOWS, accommodating six cars simultaneously, 
are part of the new quarters of the American National Bank, Jack- 
sonville, Fla., which recently held open house. The two-story struc- 
ture, with drive-in windows at the side, employs the latest advances 
in interior architecture and equipment. 
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H. C. Hagerty Keith S. McHugh 


The National City Bank of New 
York, N. Y., has announced an in- 
crease in the number of directors 
of the bank from 17 to 19, and 
concurrently the election of Harry 
C. Hagerty, financial vice president 
of the Metropolitan Life Insurance 
Company, and Keith S. McHugh, 
president of the New York Tele- 
phone Company, to fill the two new 
places on the board. 


E. E. Brown J. M. Dodge 


EDWARD E. BROWN, chairman of 
the board, The First National Bank 
of Chicago, Chicago, Ill., has been 
reappointed a member of the 
Federal Advisory Council for the 
year 1952. JOSEPH M. DODGE, pres- 
ident, The Detroit Bank, Detroit, 
Mich., has been appointed a direc- 
tor of the Detroit Branch of the 
Federal Reserve Bank of Chicago 
for a two-year term beginning 
January 1, 1952. 


Walter J. Cummings W. H. McDaniel 


WALTER J. CUMMINGS, chairman 
of the Continental Illinois National 
Bank and Trust Company of Chi- 
cago, Ill., has just been reelected 
a class A director of the Federal 
Reserve Bank of Chicago for a 
three year term which will expire 
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AUSTRALIA ano NEW ZEALAND 
BANK LIMITED 


Following the merger of Bank of Australasia and The 
Union Bank of Australia Limited there are now over 
700 branches and agencies of Australia and New 
Zealand Bank Limited throughout Australia and New 
Zealand, in Fiji, and in London, equipped to offer 
overseas agents every banking facility, and specializ- 
ing in the supply of economic and commercial infor- 


mation. 


Total Assets exceed £A400,000,000 
Principal Office for Australia and New Zealand: 
394 COLLINS STREET, MELBOURNE, AUSTRALIA 
Principal Office in New Zealand: LAMBTON QUAY, WELLINGTON, NEW 


ZEALAND 
Head Office: 71 CORNHILL, LONDON, E.C.3 
‘Over 700 Branches and Agencies to serve you 


\  aanestestnnieninennentesacnstenensigmnanignnnnttetl 


December 31, 1954. Mr. Cummings 
has been a director since 1937. 


First National Bank of Joliet, I11., 
has announced the appointment of 
WALLACE H. MCDANIEL as president, 
succeeding F. W. WOODRUFF who has 
been made chairman of the board. 
Mr. McDaniel, who resigned as 
executive vice president of the 
Northwest National Bank of Chi- 
cago in order to accept his new 
position, is an immediate past pres- 
ident of the installment lending 
division of the Illinois Bankers 
Association. 


In other changes made in offi- 
cial titles at the bank, ROBERT A. 
CAMERON was named vice chairman 
of the board, CHARLES R. REARDON 
elected executive vice president, 
and SHERMAN J. SCHEIDT became 
senior vice president. 


The selection, development and 
administration of personnel at the 
Central-Penn National Bank, Phil- 
adelphia, Pa., has been placed in 
charge of J. MARK KIRCHGASSER, 


recently elected vice president in 
charge of personnel. 


Manufacturers National Bank of 
Detroit, Mich. recently elected 
CHARLES E. MARSH and CHARLES E. 
PECK as assistant cashiers. 


The correspondent bank depart- 
ment of First American National 
Bank, Nashville, Tenn., recently 
added to its force WILLIAM COFIELD 
ADAMS. Mr. Adams had been cash- 
ier of the Madison (Tenn.) Bank 
& Trust Co. 


The Anglo California National 
Bank of San Francisco, Calif., re- 
cently announced the appointment 
of FREDERICK M. FISK, San Francisco 
attorney, as a member of its board 
of directors. 


The Provident Trust Company of 
Philadelphia, Pa. advanced JOHN J. 
BUCKLEY, formerly an estate plan- 
ning officer, to the office of vice- 
president. JOHN A. SEARS, former 
manager of the bank’s consumer 
credit department has been elected 
as assistant vice president. 
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before you order 


Christmas Club supplies 
let RAND MSNALLY 


show you their NEW record keeping system. 
It operates with standard coupon books... 
No change in customer, window, 

or check procedure. A tremendous 

savings in record keeping time. 


Note these special features! 


Sorting of coupons reduced 99%. 
Accounts in full view and easy reach at all times. 
No possibility of posting to wrong accounts. 

© Automatically corrects clerical errors, 

@ Gives daily balances of verified accuracy. 

@ Trial balances quickly and accurately taken. 


@ Saves floor and filing space. 


RAND M‘NALLY & COMPANY 
CHRISTMAS CLUB DIVISION 


RK 








O. B. Ellingen Kenneth Walker 


O. B. ELLINGEN, former vice pres- 


| ident and cashier of the First Na- 


tional Trust & Savings Bank, Santa 
Barbara, Calif., has been elected 
a vice president of the Citizens Na- 
tional Trust & Savings Bank of 
Riverside, Calif. 


KENNETH WALKER has_ been 
elected vice president and trust 
officer of Security Trust & Savings 
Bank of San Diego, Calif. For sev- 
eral years before moving to Cali- 
fornia in 1950, Mr. Walker was vice 
president in charge of the trust 
department in the Central Hanover 
Bank & Trust Company (now Han- 
over Bank) of New York. 


Election of Lindsay Bradford as 
vice chairman of the board of di- 


| rectors and of Richard S. Perkins 


as president to succeed Mr. Brad- 


| ford, has been announced by City 
| Bank Farmers Trust Company, New 


York, N. Y. Mr. Perkins has been 


| executive vice president of the 


Trust Company since March 1, 1951. 


LAWRENCE H. MARTIN, vice presi- 
dent of the National Shawmut Bank 
of Boston, Boston, Mass. has suc- 
ceeded the late GEORGE E. PIERCE as 
chief loaning officer of the bank. 


| C. KENNETH BENTLEY, manager if its 
| personal loan department has been 
| elected an assistant vice-presi- 
| dent. 


FRANK T. HOWARD, D. RICE LONG- 


AKER and PRESTON D. BRENNER have 
| been appointed assistant vice-pres- 
| idents of the Land Title Bank and 
| Trust Company, Philadelphia. Pa. 


Wachovia Bank and Trust Com- 


| pany, Winston-Salem, N. C., has an- 


nounced the appointment of JOHN 
Cc. CLARK as manager of its bond de- 


| partment. 


BRUCE L. JOHNSTON, formerly as- 


| sociated with Belgian Trade Coun- 


cil, has joined the staff of the 
Commerce Trust Company, Kansas 
City, Mo., as manager of its foreign 
department. 
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PAY TO THE 
ORDER OF 


One 


CASH 


“I've always written like this; it's nothing,” 


Not Quite 


It’s natural enough, when you 
think of it, that the art of fine pen- 
manship by which an older gener- 
ation of business men set so much 
store should have all but vanished 
from the business scene in this day 
of mechanized processes. As the 
printing press supplanted the la- 
borious method of turning out by 
hand the books and scrolls of the 
Middle Ages, so has the typewriter, 
with its speed and uniform legibil- 
ity, overshadowed individual abil- 
ity with pen or pencil. 

In the circumstances, it probably 
isn’t stretching the dictionary defi- 
nition of the word too much to 
call John F. Zietlow, draft teller 
of the First National Bank of ‘St. 
Paul, Minn., an anachronism. For 
Mr. Zietlow, surrounded by electric 
typewriters, calculating machines, 


Gardner Trust Extends Service 


The Baldwinville branch of the 
Gardner Trust Company, Gardner, 
Mass., opened for business Dec. 3 
under the managership of Mrs. 
Edith R. Cutting. In addition to 
suburban Baldwinville, the new 
branch will serve the nearby town 
of Templeton, Mass. Approval of 
another branch at South Gardner, 
another surburban area, has been 
granted by federal and state bank- 
ing authorities. A January opening 
is planned for this branch. 


January, 1952 


Sarr Pawst, Mr 
oy 


poo a: tever 


R’S CHECK 


A Lost Art 


teletypes and other modern para- 
phernalia, writes cashiers’ checks 
in the shaded, semi-angular Spen- 
cerian style of the 19th Century. 
Moreover, he does it with the speed 
and ease of the true artist. 


When anyone asks Mr. Zietlow 
where he learned to write so 
beautifully, he is apt to reply, “In 
school, like everyone else, I sup- 
pose. Why?” In brief, he doesn’t 
regard his ability as anything un- 
usual: “I’ve always written like 
this; it’s nothing.” 

Despite Mr. Zietlow’s modesty, 
one can learn by inquiry that he is 
his bank’s official “writer.” He 
writes placecards for luncheon and 
dinner guests; he even addresses 
Christmas cards for bank employ- 
ees. A special chore was the writ- 
ing of individual names on the 





was John Zietlow's reply when asked about his remarkable penmanship, a sample of which is shown above. 


notebooks of the 1,000 or more men 
and women who attend the First 
National’s finance forums. 

Mr. Zietlow frequently is pressed 
into writing service by the bank’s 
customers. When asked if he makes 
a charge for such service, he replies, 
“No. Why should I? It’s just writ- 
ing.” Nevertheless, when he wrote 
the cashier’s check reproduced with 
this story, this modern disciple of 
Spencer glanced with pardonable 
pride at his handiwork. 


Establishes Chair Of Banking 


The board of directors of Wa- 
chovia Bank and Trust Company, 
Winston-Salem, N. C., has made a 
gift of $100,000 to the business 
foundation of the University of 
North Carolina for the establish- 
ment of a Chair of Banking in its 
School of Business Administration. 
Wachovia’s president, ROBERT M. 





TRACERS COMPANYS 


OF AMERICA 





HANES, was instrumental in estab- 
lishing the business foundation and 
served as its first president from 
July 1946 until April 1949. 


B of A Issues Statistical 
Brochure On California 


“Basic California” is the title of 
a beautifully executed brochure 
recently issued by the bank of 
America. Presented “not as a 
boast, but as information bearing 
on the national scene,” the bro- 
chure contains an impressive array 
of facts and figures, perhaps the 
most impressive of which is the 
fact that the state’s population has 
increased in the census decade, 


1940-1950, by 3,678,836, thus ac- 
counting for one-fifth of the na- 
tion’s increase in that period. An- 
other table in “the chapter on pop- 
ulation” shows California moving 
from 2lst place among the states 
in 1900 to second in 1950. Other 
“chapters” in the brochure con- 
tain graphically illustrated infor- 
mation on employment, buying 
power, retail trade, agriculture, 
manufacturing, construction, min- 
eral production, automobiles and 
banking, the latter comprising a 
series of graphs depicting the 
growth of the Bank of America’s 
business in terms of deposits and 
loans. 


CALENDAR OF EVENTS 


AMERICAN BANKERS ASSOCIATION 


Feb. 4-6—Midwinter Trust Conference, The Waldorf-Astoria, New York, N. Y. 
Mar. 3-5—Savings and Mortgage Division, Spring Conference, Statler Hotel, New 


York, N. Y. 


June 2-6—American Institute of Banking, 50th Convention, Houston, Tex. 
Aug. 13-15—Western Regional Trust Conference, Olympic Hotel, Seattle, Wash. 


Sept. 28- 


Oct. 1—78th Annual Convention, Atlantic City, N. J. 
Nov. 13-14—Mid-Continent Trust Conference, Adolphus Hotel, Dallas, Tex. 


STATE ASSOCIATIONS 


Jan. 24 
Louis, Mo. 


—iilinois Bankers Association, Mid-Winter Conference, Jefferson Hotel, St. 
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6-8—Florida, Vinoy Park Hotel, St. Petersburg. 
15-17—Georgia, The Bon Air, Augusta. 
16-18—New Jersey, Chalfonte-Haddon Hall Hotel, Atlantic City. 
20-21—New Mexico, La Caverna Hotel, Carlsbad. 
7-9—Kansas, Topeka. 
8—Delaware, duPont Country Club, Wilmington. 
8-9—Indiana, Claypool Hotel, Indianapolis. 
8-11—North Carolina, The Carolina Hotel, Pinehurst. 
12-13—Texas, Galvez Hotel, Galveston. 
12-14—WMissouri, Jefferson Hotel, St. Louis. 
15-16—Oklahoma, Skirvin Tower Hotel, Oklahoma City. 
16-17—South Carolina, Ocean Forest Hotel, Myrtle Beach. 
19-21—Alabama, Jefferson Davis Hotel, Montgomery. 
19-21—WMississippi, Buena Vista Hotel, Biloxi. 
22-24—California, Fairmont Hotel, San Francisco. 
25-27—Maryland, Chalfonte-Haddon Hall Hotel, Atlantic City. 
25-28—Virginia, Roanoke Hotel, Roanoke. 
26-28—Arkansas, Arlington Hotel, Hot Springs. 
2-4—Illinois Bankers Association, 61st Convention, Hotel Sherman, Chicago, Ill. 
2-4—Pennsylvania, Chalfonte-Haddon Hall Hotel, Atlantic City, N. J. 
4-5—Ohio, Neil House, Columbus. ~ 
6-7—Wyoming, Saratoga Inn, Saratoga. 
8-10—Idaho, The Lodge, Sun Valley. 
11-15—Dist. of C., The Homestead, Hot Springs, Va. 
13-14—New Hampshire, Wentworth-by-the-Sea, Portsmouth. 
13-14—Vermont, The Equinox House, Manchester. 
15-17—Oregon, Marion Hotel, Salem. 
16-18—Wisconsin, Schroeder Hotel, Milwaukee. 
19-21—Montana, Many Glacier Hotel, Glacier National Park. 
19-21—New York, Spring Lake, N. J. 
19-21— Washington, Chinook Hotel, Yakima. 
20-22—Maine, Poland Spring House, Poland Spring. 
26-29-—Michigan, Grand Hotel, Mackinac Island. 
18-19—West Virginia, The Greenbrier and Cottages, White Sulphur Springs. 
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Accrual Accounting In Audit Control: Marshall 
Corns, p. 16, Feb. 

New NABAC Book Detailed Study of Ways 
to Handle Bank Costs: p. 52, Nov. 
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Why Close Your Books At December 31st?: 
p: 32, Mar. 
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B. Waag, p. 26, July 
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NRB Survey Reveals Advertising Preferences of 
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23, July 
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Something New In “Window Displays": Wil- 
liam H. Krier, p. 20, Dec. 
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Present Day Banking 1951: p. 44, Aug. 
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Rise: p. 44, Aug. 

Defense With Inflation: p. 40, Nov. 

Economic Resources and Policies of the South: 
p. 40, Nov. 

The Stock Market: p. 40, Nov. 

Federal Tax Policy Group Completes New Tax 
Study: p. 40, Nov. 

Where Do You Go From No?: p. 40, Nov. 

Money and Banking: p. 40, Nov. 

Investment Analysis and Management: p. 42, 
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Economics of Investment: p. 42, Nov. 
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Care And Cleaning of Marble (Booklet): p. 38, 
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Marble For The Modern Bank (Booklet): p. 41, 
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Bank Sidewalk Snow Melting System Explained 
(Booklet): p. 46, June 

Folder On Elevators Aids Building-Tenant Re- 
lations: p. 42, July 
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Accountants Asked To Promote 
Bank Checks: p. 54, Feb. 
Checkbooks For News Carriers Solve Publisher's 
Collection Problem: Wilbur J. Brons, p. 22. 

Aug. 


Check Signing 


“There Is Safety In Numbers—An Important 
Message For The Executive Who Signs 
Checks” (Booklet): p. 51, Feb. 

Office Procedure Brochure Published By Todd 
Company: p. 74, Sept. 
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Special Precautions In The Preparation Ana 
Use Of Checks: p. 14, July 


Exhibits 
Todd Exhibits Collection of Original Check 
Ilustrations: p. 44, Oct 


Special Checking Accounts 
Something New In “Window Displays”: Wil- 
liam H. Krier, p. 20, Dec. 
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Sorting 

Use Of Check Routing Symbol Reaches Aill- 
Time High: p. 20, Feb. 

Routing Symbol Gains Reported: p. 51, Aug. 

Stop Payment 


Stop Payments Are 
p. 22, June 


Bank's Liability Under Statute Governing Stop- 
Payment Orders: p. 24, June 
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Risky: Francis George, 


Culture 


Stormy, Husky, Brawling, 
Shoulders: p. 34, Sept. 


Finance 


City of The Big 


Chicago: Giant Of The Plains. . . . Financial 
Capital Of The Midwest: Wilbur J. Brons, 
p. 8, Sept. 


Industry 


. . . Butcher for the World—: p. 18, Sept. 
Tool Maker ...: p. 22, Sept. 


Trade 


Stacker of Wheat... 
p. 24, Sept. 
The Chicago Mercantile Exchange: p. 39, 
Sept. 

The Midwest Stock Exchange: Wilbur J. Brons, 
p. 36, Sept. 


: Anthony G. Allison, 


Transportation 


The Nation's Freight Handler . . . : p. 31, 
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The You-Attitude In 
Baidwin, p. 12, Jan. 
The You-Attitude In 
Baldwin, p. 38, Feb. 
Wasted Words Mean Wasted Money: 
Baldwin, p. 36, Aug. 
For More Effective Correspondence: p. 43, Oct. 


COUNTERFITING 


Bogus Bills Dipped In Coffee, New Trick Of 
Counterfeiters: p. 52, Oct. 


COUNTRY BANKS 


Balanced Farming Ups Farmers’ Balances: J. K. 
McDermott, p. 7, Jan. 
There's No Substitute For 
Banker: p. 20, Feb. 

The Banker's Role In The Battle For 
D. F. Richards, p. 7, Apr. 

Bank Credit Can Help Save U. S. Soil: Morris 
E. Fonda, p. 26, Aug. 

Grass Is A Cash Crop: J. Paul Lyet, Il, p. 14, 
Dec. 


4-H Clubs 
The Missouri 4-H Foundation: Robert S. Clough, 
p. 14, Mar. 


4-H And Junior Achievement: p. 12, Mar. 
Banking and the 4-H Movement: p. 7, Mar. 


CREDIT 


Correspondence: Lovis 


Correspondence: Louis 


Louis 


The Home Town 


Food: 


Agricultural 


See COUNTRY BANKS 

See Also LOANS 

Dun and Bradstreet Offers Documentary Film 
On Credit: p. 51, April. 

New Loan Criteria For Bankers: John A. Patton, 
p. 7, June 


Consumer 


Maintaining Installment Loan Volume: Theodore 
Volckhausen, p. 50, Sept. 


File 
A Minimum Credit 
p. 34, Oct. 


Inventory: Protection Or Liability?: George 1. 
Trundle, Jr., p. 7, Oct. 
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Frazier-Lemke Rides Again: Thomas |. Parkin- 
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Resume’ Of Retail Installment Sales Contract 
Laws Available: p. 26, June 
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Series of 1950 Reserve Notes Being Placed 
in Circulation: p. 50, May 


DRIVE-IN BANKING 


Auto Banking Comes To. Columbus (Part 1): 
Charles W. McCoy, p. 7, July 

Auto Banking Comes To Columbus (Part Il): 
Charles W. McCoy, p. 14, Aug. 


ECONOMICS 


See Also STATISTICS 

Shoot-The-Works Philosophy And The Feverish 
Fifties: p. 27, Jan. 

Higher Production Key To Price Stabilization 
In Meat Industry: p. 36, Feb. 

Aging Population Seen Having “Profound 
Significance” For Government And Industry: 
p. 38, May 

Inflation By Default? The Guaranty Survey, 
p. 5, Nov. . 

Your Cost Of Living Dollar: Northwestern Na- 
tional Life Insurance Co., p. 26, Nov. 


EDITORIAL 


Comment On Perspective, Chester C. Davis: 
p. 2, Sept. 

Agricultural Lending: p. 4, Apr. 

American Farm Bureau Federation On 
tion: p.. 4, May 

Bank Credit And Inflation: p. 4, June 

Bank Management: p. 4, Dec. 

Directors: p. 4, Aug. 

Economic And Moral Implications Of World 
Situation: p. 4, Jan. Feb.; p. 2, Sept. 

Economics Of Depressions And Recessions: 
p. 4, Oct. 

4-H Clubs: p. 4, Mar. 

Freedom And Government: p. 4, Nov. 

Inflation: p. 4, May, June p. 2, Sept. 

Insurance For Banks: p. 4, Apr. 

Investment Policy: p. 4, Apr. 

Legislators And Lobbyists: p. 4, July 

Price Controls: p. 4, Feb., Apr., May 
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Revised Social Security Guide 
Points of New Law: p. 42, Mar. 
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Elucidates 
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A New 24-Hour Deposit Service: p. 49, Nov. 
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An Efficient Posting Tray: p. 81, Sept. 
New Norfield Posting Tray Speeds 
Operations: p. 48, Apr. 


New Auto Banking Windows Aid Pedestrians 
and Motorists (walk-up deposit service): 
p. 52, Oct. 

Granite Trust Installs ‘Snorkel’: p. 40, Dec. 
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Bank-Lighted Display Service 
Bauder-Baker: p. 46, Apr. 

A New Back-Lighted Display: p. 45, Oct. 

Unique Display Service to Banks: p. 48, May 
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Filing 

Tidy-Desk Organizer: p. 48, Apr. 

Herring-Hall-Marvin Markets Insulated Safe 
Record File: p. 74, Sept. 

Private Lockers Available For Insulated Record 
Files: p. 35, Jan. 

Punchless Binder Saves Time: p. 48, Aug. 

Rotating Record Holder Makes Information 
Accessible: p. 50, Aug. 

Remington Rand Offers New Filing Method: 
p. 79, Sept. 


New File Folder Tab Labels: p. 49, May 


New Remington Rand Folder Offers Fast Filing 
System: p. 52, Feb. 


Electrofile Cuts Cost, Increased Efficiency: p. 
48, Feb. 


New Ferris Rotary File Claims Speed, Economy: 
p. 48, Feb. 

Floor Covering 
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nounced: p. 45, Oct. 
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Time 65%: p. 44, Oct. 

Union Trust, Washington, D. C., Carpets Main 

Banking Floor: p. 49, Mar. 
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Attachable Hat Rack Increases 
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fort On The Job: p. 44, June , 

Herring-Hall-Marvin Announces New Combina- 
tion Counter Units: p. 45, May 

New Modular Office Equipment Saves Space 
and Time: p. 46, Aug. 

Taylor Chair Co. Introduces Three New Execu- 
tive Models: p. 39, Dec. 


Utility Of 


Inter-Communication Systems 


Kellog Select-O-Phone Requires No Operator: 
p. 76, Sept. 

New Intercom System Offered By Talk-A- 
Phone Co.: p. 44, Nov. 


Lighting 

The Defense Light: p. 45, June 

EDCO Delayed Action Switch Easily and 
Quickly Installed: p. 47, June 

4063" Is Newest Addition To Curtis Lighting 
Line: p. 46, May 

New, Improved Flash-O-Lens 
Abbeon Supply: p. 47, June 

A New General Utility Lamp: p. 36, Dec. 
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Plus Rapid Adding Machine Unique To Key- 
drive Field: p. 41, July 

IBM Electric Proof-Tape Winder: p. 49, May 

Facit, Swedish Calculator Introduced In This 
Country: p. 48, May 

New Printing Calculator Announced By Under- 
wood: p. 40, July 

Feedmaster Device Eliminates Waste Of Unused 
Carbon Paper: p. 47, Oct. 

Executive Deluxe Checkwriter: p. 42, Apr. 

Todd Announces New Model Of Bank Balance 
Controller: p. 42, July 

Chart Shows Cost Of Signing Checks: p. 39, 
Jan. 

Special Base Converts Coin Changer to Roll-Out 
Operation: p. 49, Nov. 

Coin Handling Time Cut In Half: p. 36, Dec. 

Table Model Collator: p. 46, Nov. 

New Dictating Machine Uses Magnetic Tape: 
p. 40, Mar. 

Dictating Machine Features 
System: p. 76, Sept. 

Farmers and Citizens Bank Tests New TeleVoice 
System: p. 46, Apr. 

Upper Avenue National, Chicago, Introduces 
New Currency Dispenser: p. 44, May 

Marsh Stencil Machine Co. Markets 
Gummed Tape Dispenser: p. 46, Aug. 

New Office Copying Machine Announced by 
Charles Bruning: p. 37, Jan. 

Bruning Features New, Low-Cost Copying Ma- 
chine: p. 79, Sept. 

Finished Copies In 60 Seconds 
Polaroid Copymaker: p. 47, May 

New Tray For Duplicator Masters 
By Diebold: p. 75, Sept. 

Fast, Table Model Mimeograph Introduced By 
A. B. Dick Co.: p. 48, Aug. 

Portable Photocopying Device Announced by 
F. G. Ludwig: p. 52, Feb. 

New Lite-12 Floor Machine 
Floor Areas: p. 48, Aug. 
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New Model 56 Folding Machines: p. 77, Sept. 

Bank Time Saved Knot Tyer: p. 38, Jan. 

Marvel Mail Opener: p. 44, Apr. 

Rem Rand Introduces First All-Purpose Microfilm 
Unit: p. 47, Oct. 

Holes Punched and Reinforced 
Operation: p. 38, Dec. 

Automatic Electric Stapling Saves Time ond 
Effort: p. 41, Dec. 

Window Accounting Transactions Handled By 
New Burroughs Model: p. 42, Apr. 

Partnership In Time: p. 50, Feb. 

IBM's Electronic Model Finds Right Answer in 
Seconds: p. 46, Nov. 

Electronic Secretary Answers Telephone, Rec- 
ords Messages: p. 41, July 

Shredmaster Profitably Reduces Paper To Un- 

readable Shreds: p. 44, June 


In A Single 


Protective 


New Tamperproof Coin Bag Seal Distributed 
By Security Seal: p. 46, Oct. 

Bank's Tel-A-Phony Device Helps 

Detect Counterfeit Bills: p. 45, Mar. 


Customers 


Secretarial 


Paper-Mate Ball Point Pens 
Smeared Fingers: p. 41, Mar. 

Pencil-like Ball Point Pen Announced by Fisher 
Pen Co.: p. 44, Apr. 

Allen-Quik Twin Erasing Shield: p. 45, June 

New Line-A-Time Copy Holder: p. 43, July 

The Ritchie Time-Saving Typewriter Clamp: p. 
75, Sept. 

New Superior Ink Pad: p. 80, Sept. 

All-Purpose Ink and Pencil Eraser 
Introduced: p. 46, Oct. 

Acetate Carbon Ribbon Introduced By Inter- 
national Business Machines: p. 49, Oct. 

Thomas Lifetime Ink Pad Guaranteed Never 
To Wear Out: p. 49, Oct. 

Heavy Duty Nylex Ribbon Gives Clear, Ac- 

curate Multiple Copy: p. 46, Nov. 

Steno-Kit Helps To Clean Typewriters Faster: 
p. 41, Dec. 


Eleminate Ink 


Recently 


Tellers 


First Sidewalk Teller's Window in Florida Re- 
cently Installed: p. 49, Mar. 

Handling of Bank's Currency Speedier, Safer 
With Cashand: p. 48, Apr. ° 


Ventilation 


Air Purifier Restores Use Of Poorly Ventilated 
Areas: p. 48, Oct. 

Plug-In Humidity Controller: p. 42, Mar. 

New Portable Humidry Unit Announced By 
Carrier Corp.: p. 48, June 


Miscellaneous 


Social Security Calculator Aids Workers and 
Dependents: p. 39, Jan. 

Speed-Flo Check Holder: p. 35, Jan. 

New Prefabricated Material Simplifies 
Making: p. 38, Jan. 

New York Journal of Commerce Compilation 
List Over 1,000 Innovations (Booklet): p. 51, 
Feb. 

New Recorded Music System 
Ristaucrat: p. 42, Mar. 

Professional Lettering Produced By Varigraph: 
p. 40, Mar. 

Hush-A-Phone Gives Key Markers: p. 42, Apr. 

Marlite Panels Used In Bank: p. 49, Apr. 

Self-Closing, Self-Expanding Bookmoaster Placed 
On Market: p. 45, Apr. 

Black Light Sign: p. 46, May 

Plasti-Dex Index Divider 
Joshua Meier: p. 46, June 

Graphitoid Lub-A-Spray: p. 43, July 

Telephone Shoulder Cradle: p. 42, July 

Unit-Record Payroll System Eliminates Copy- 
ings, Checkings: p. 41, July 

Greaseless Hand Cleaner: p. 50, Aug. 

Built-In Compartment Stores Extra Staples: p. 
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Diebold Announces New Simplified Stock Con- 
trol: p. 80, Sept. 

Borg Parcel Post Scale: p. 48, Nov. 

“Duo-Guide” Featured in New Hummel Co. 
Moistener: p. 44, Nov. 

Space-Finder Carbon Paper Has Magic Scale 
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New Simplified Travel Expense Book: p. 38, 
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Office Machine: p. 37, Dec. 


FOREIGN TRADE 
Foreign Exchange Committees Begin Rotating 
Membership: p. 56, Mar. 
Foreign Exchange Quotations 
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International Credit Rules Revised: Philip F. 
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Two Conflicting Philosophies: p. 30, Feb. 
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tion Liquidated: p. 5, Oct. 
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Oct. 

Our Money Words: Webb B. Garrison, p. 16, 


Nov. 
HOLIDAYS 
Bank Holidays By States—January-June, 1951: 
p. 16, Jan. 
Bank Holidays By States—July-December, 1951: 
p. 22, July 
Limited Holiday Service: Carl R. Korb, p. 32, 


May 
INSURANCE 


See Also PROTECTION 

Folder Provides (Household) Inventory To Use 
In Claiming Losses: p. 40, Mar. 

A Program of Insurance Protection For Banks: 

A Program Of Insurance Protection For Banks: 
William J. Schiff, p. 20, Apr. 

Crime Loss Control Principles Outlined In In- 
surance Manual: p. 43, Apr. 

Tellers’ Shorts—Perennial Banking Hazard: 
Richard T. Wood, p. 12, Nov. 


INVESTMENTS 


See Also BONDS 

New Booklet For Investors Published By U. S. 
Trust Co.: p. 47, Feb. 

Responsibilities Of An 

Brian Reuter, p. 7, Feb. 

Banking Is Still A Business: F. Brian Revter, 
p. 20, Mar. 


Well-Known 


Investment Officer: F. 


LEGISLATION 
Farm Mortgage 


Frazier-Lemke Rides Again: Thomas |. Parkin- 
son, p. 7, Dec. . 


Taxation 


Tax Disputes Settled By Courts: p. 
LIGHTING 


16, Oct. 


Interior Lighting Booklet Offered By Westing- 
house: p. 41, Mar. 

Good Lighting Is Good’ Business: Robert H. 
Braithwaite, p. 34, June 

Let There Be LIGHTI: Richard C. Huelsman, p. 
68, Sept. 








Light Sells Bank Services (2nd Installment): 
Richard C. Huelsman, p. 12, Oct. 

Survey Reveals Effects Of Good Lighting On 
Office Pay Roll: p. 16, Oct. 


LOANS 


Gl Loans And Civil Relief: Thomas J. Sweeney, 
p. 18, Jan. 

Loan Decisions Help Shape Business Leader- 
ship: p. 32, May 

These Banks Like Bank-Agent 
Harold G. Eberle, p. 16, May 

Car Loan Business For The Asking: Harold G. 
Eberle, p. 14, June 

“V" Loan Exposure . . . How Does It Affect 
Your Profit?: J. Frank Morris, p. 18, June 

Should Banks Make Church Loans?: Charles N. 
Millican, p. 7, Aug. 

Clinic For Ailing Loans: J. O. Elmer, p. 62, 
Sept. 

Lending For Fire Prevention: Henry J. Wingate, 
p. 26, Oct. 

Title | Dealer Business Needs Watching: Edwin 
F. Brandt, p. 18, Nov. 


MICROFILMING 


Aftermath Of A Holdup: David S. Savier, p. 42, 
Sept. 

Save Microfilm Records In Kansas Flood Areas: 
p. 51, Oct. 


MUTUAL INVESTMENT FUNDS 


Should Banks Recommend Mutual Investment 
Funds?: Wilbur J. Brons, p. 26, Dec. 


OPERATIONS 


See Also CHECKS 

Purchasing For Efficiency And Economy: R. O. 
Money, p. 7, May 

Price Freeze On Service Charges?: p. 26, Nov. 

A Horizontal Deposit Ticket: p. 36, July 

Tabulator—Card Punch Combine Described 
In New Folder: p. 43, July 

Printing Calculators Described 
Rand Booklets: p. 44, Apr. 

New Booklet On BW Copyfiex: 45, Apr. 


Chanqge-Making 


People Are Honest: p. 54, Aug. 

Public Makes Its Own Change: p. 41, Jan. 

Third National Of Ashland, Ky., Installs Park- 
ing Change Tray: p. 48, Mar. 


Auto Plan: 


In New Rem 


Filing 

Visible Tip Follow-Up Folders (Booklet): p. 48, 
Oct. 

Rem Rand Handbook Describes Kardex Visible 
Files: p. 49, Aug. 

Handbook Helps Determine Cost, Performance 
Of Filing Procedures: p. 37, Jan. 


Mail Room 


Pitney-Bowes Postage Meter (Booklet): p. 35, 
Jan. 


Tellers 


First Sidewalk Teller's Window In Florida Re- 
cently Installed: p. 49, Mar. 


PERSONNEL 


See Also SAFE DEPOSIT 

Philosopher Incognito: p. 26, Jan. 

New Booklet Discloses Where To Retire For 
Less: p. 27, Jan. 

Don't Fall For This One: p. 23, Jan. 

ABA Manual Shows Small Banks How To Set 
Up Salary Programs: p. 34, Jan. 

Some Thoughts On Personnel Management: 
J. Frank Morris, p. 22, Feb. 

They Speak Of It In Capitals: John E. Hubel, 
p. 43, Feb. 

Wisconsin's Junior Bankers Conferences: W. G. 
Coapman, p. 36, Mar. 

This Treasure Hunt (for supplies) Pays Off: 
Walter Distelhorst, p. 34, May 

New Approach To Employee Health Programs: 
p. 42, May 
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How Military Leave Policies Affect Employee 
Benefit Plans: p. 30, June 

Your Most Important Prospect Is You: p. 31, 
June 

Unnurtured Initiative May Die On The Vine: 
Charley H. Broaded, p. 38, Oct. 

‘| Am The Boss"; p. 40, Oct. 


Training Films 


New Rem Rand Sound Slide Film Describes 
Record Sort Plan: p. 40, July 

IBM Offers Full-Color Film For School And 
Business Use: p. 50, Aug. 


PROTECTION 
See Also INSURANCE 
Robberies 


See MICROFILMING 

Use Of Personal Door Keys As A Protection 
To The Bank: p. 21, Jan. 

Decoy Money Used In Preventing Bank Rob- 
beries, p. 64, Feb. 

Your Business And The A-Bomb: p. 26, Mar. 

Flooding Cited As Chief Danger To Vaults 
In Atom Bomb Attack: p. 43, May 

Safeguarding Bank Personnel In The Event Of 
All-Out War: p. 31, May 

Alert Tellers Foil Swindlers: p. 43, Aug. 

Currency May Be Microfilmed: p. 38, Nov. 


Fidelity Hazards 


Your Bank May Be Next! John H. Donoghue, 
p. 7, Nov. 

Embezzlers Are Made, Not Born: John H. Don- 
oughue, p. 30, Dec. 


PUBLIC RELATIONS 


People Make Banks: Charles Forbes, p. 32, Jan. 

Public Makes Its Own Change: p. 41, Jan. 

A Bank's Threefold Responsibility: p. 12, Mar. 

We Must Put People In Our Hearts!: p. 34, May 

‘How To Do Your Banking’ Useful in Bank 
Education (Booklet): p. 12, June 

His Business Commodity Is People: 
Osborn, p. 38, June 

U. S. Chamber Of Commerce Offers Illustrated 
Talk On Human Relations To Local Chambers: 
p. 20, July 

A Customer-Centered Philosophy: 
Brons, p. 11, July 

The Romance Of Banking (Booklet): p. 29, July 

Kentucky Bank Panel Hears Pet Peeves Of 
Customers: Robert P. Steptoe, p. 40, Aug. 

People Are Honest: p. 54, Aug. 

Should Banks Recommend Mvtual Investment 
Funds? Wilber J. Brons, p. 26, Dec. 

Parkersburg, W. Va., Bank Sponsors 
Meeting: p. 42, Dec. 

Third National Of Ashland, Ky., 
ing Change Tray: p. 48, Mar. 


Betty 


Wilbur J. 


Town 


Installs Park- 


Women's Forums 


Women's Forum For Woman's Club: p. 34, Mar. 
J. Harvie Wilkinson Advises Women's Clubs 
On Investments: p. 53, May 


RECORDS 
Storage 
Revised Manual Helps Solve Record Storage 
Problems: p. 48, Nov. 
SAFE DEPOSIT 


Selling In The Safe Deposit 
George W. Stewart, p. 18, July_ 


SAVINGS 


See Also THRIFT 
A Savings Interest Formula: p. 39, May 


SECURITIES 


See Also INVESTMENTS 
It’s Not Necessarily Worthless: 


p. 30, Apr. 
STATISTICS 


Arizona's Growth, Development 
Statistical Review: p. 10, Jan. 
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Department: 


R. H. Joseph, 


Treated In 


Population Changes: p. 48, July 

Blue Book Shows Total Bank Resources Up 
$10 Billion: p. 37, Oct. 

The Human Side Of Bysiness Failure: Warren 
A. Vierow, p. 30, Nov. 


TAXATION 


Christmas Bonus Taxed As Wages: p. 10, Jan. 

Dividends To Be Itemized On New Income Tax 
Forms: p. 10, Jan. 

Short Sale Income Tax Advantage Ended: p. 46, 
Feb. 

Marital Deduction Under Federal Estate Tax 
Laws (Booklet): p. 48, June 

“Temporary” Taxes Shift Into Permanence: 
p. 33, Aug. 

The Gift Tax “Gobble-un”: p. 16, Nov. 

THRIFT 


The Banker's Job: p. 20, Feb. 

Anti-Infiation—Plus: p. 36, Feb. 

ABA Committee Urges Banks To Seek New 
Savings Customers: p. 62, Feb. 

Booklet Offers Thrift Program Geared To The 
Changing Times, p. 42, Mar. 

Sound Customers Via The Home Budget: Sarah 
J. Macleod, p. 15, July 

National Thrift Week, p. 28, Dec. 

TRUSTS 


Status Of Community Trusts Told In Founda- 
tion’s Booklet: p. 39, July 


Answers To Bankers 
Monthly Quiz No. 101 


1 No. A'note may be drawn with- 

out interest, but if drawn 
with interest with the rate omitted, 
the maximum legal rate of the 
state in which it is made, is 
presumed.—Encyclopedia of Bank- 
ing and Finance. 


F. This should be done only 
if you are sure of their identity. 
If not, the customer should be 
called back in order to avoid giving 
the information to the wrong party. 


A check is an order to pay and 
a note is a promise to pay. 


EY «. 
No. Regulation Q fixes a limit 


of 1% on the rate of interest 
which may be paid on funds left 


CIVE Volutidinily To 
MARCH 


JANUARY 2-31 


JANUARY 


15 [16 17 


22 | 23 | 24 | 25 | 26 


20| 21 
+ + + + 


27 | 28 | 29 | 30) 31 


for less than 90 days, 2% if the 
period is 90 days to 6 months, 
and 24%% if it is 6 months or more. 


c. 

c. a. and b. are the totals, 
respectively, for December 31, 1943 
and December 31st, 1947 the latter 
being the highest of all the year- 
end totals shown in a tabulation 
published in the Federal Reserve 
Bulletin. 


Fi T. 


9] St. Louis. 


F. This is true only of a bank’s 

reserves for bad debts, bond 
depreciation, contingencies, etc., 
which are treated as part of capital 
invested, hence carried as liabilities. 
The bank’s assets also include re- 
serves of another kind—primary 
(cash), and secondary (highly 
liquid bonds)—with which to take 
care of possible demands of their 
depositors and fluctuating demand 
for loans. 


The amount of error is divisible 
by 9. 


F. No customer should be kept 

waiting while the teller is 
doing work which can be deferred 
or done by another. 


Personal property consists of 

tangible and intangible mov- 
able goods or possessions. Real 
property, on the other hand, in- 
cludes land, buildings and whatever 
is permanently attached to the 
land. Real property: a, c. Personal 
property: b, d, e, f, g. 


F. Three-fifths or more of a 

bill may be redeemed at full 
value; and two-fifths to three- 
fifths of a bill at half of face 
value. 


F. While the stock’s book value 
is an important factor, the 
bank’s earning and dividend record, 
the reputation of its management, 
the situation with reference to 
“hidden” reserves, and current 
economic conditions, are other 
factors bearing on the stock’s 
market value. 
d. All $5.00 bills have a por- 
trait of Abraham Lincoln. 


i . 


c. This is specifically permitted 
by the Negotiable Instruments 
Act. 


iE) «. 
A) a. 
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“SEE FOR 
YOURSELF 


bond how Midway goes all 


etc.. For certified protection against fire .. . for quick and accu- 


pital rate filing and posting, savings account records are kept 


. ” 
sities. the way on Remington Rand in this Remington Rand Insulated Check Desk. Check 


e re- deposits and other records are sorted for filing in the 


Remington Rand Multi-Sort. 
mary 


ighly 
take 
their 
mand 


says 


MR. A. S. ANDERSEN 


isible 


kept 
er is 
‘erred 


Assistant Vice-President 
Midway National Bank 
of St. Paul 


tts of 
mov- 

Real 
l, in- 
itever 


» the Credit Department records must be protected at all costs. 
rsonal This bank of Remington Rand Safe-Files is certified to 
protect precious Credit Department records for one hour 
in a fire of 1700° F. 


of a The equipment shown here is only part of the 


t full 
hree- 
face 


Remington Rand installation in this modern 
midwestern bank. Bankers of the midwest — 
bankers everywhere — must be shrewd judges 
value of value. And they have learned that they get 
, the top value from Remington Rand systems and 
ecord, machines .. . equipment that pays dividends 
mg through long life efficiency . .. that cuts costs in 
urrent every department. The experience of our bank- 
other ing specialists is at your service. Call your near- 
tock's est Remington Rand office — put your problems 
een squarely up to them. 

In. 


7 Fland 
mitted owe 


t Efficient handling of ledgers, signature cards and other ac- 
ments 


315 FOURTH AVE., NEW YORK 10, N. Y. count records plus 4-hour certified fire protection for its 
contents is given by the Remington Rand Savings Ledger 
Desk-Safe, left. Remington Rand also supplied the efficient 
under-the-counter steel Teller’s Unit, right. 





...and you'll have it in the morning mail 


When a man puts his check in the mail he means business. And 
the check lithographed on La Monte Safety Paper indicates that 
his bank means business . . . good lasting business. For thousands 
of bankers have learned that fine check papers as well as good 


service tend to please and hold customers both old and new. 


A Check Paper All Your Own 


Thousands of banks and many of the larger corporations use La Monte 
Safety Papers with their own trade-mark or design made in the paper 
itself. Such inpivipuaLizep check paper provides maximum protection 
against both alteration and counterfeiting—makes identification positive. 


LOO 
lO fe 
THE WAVY LINES @ ARE A LA MONTE 





